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Sr. No. Company Name Sector 
CMP (INR) 

Mcap (INR Cr) 
(As on  13-06-2018) 

1 ABB India Capital Goods 1260.7 26715 

2 Ahluwalia Contracts  Construction 353.8 2370 

3 Bharat Forge Capital Goods 654.85 30489 

4 Blue Star Ltd Consumer Durables 669.6 6437 

5 Britannia Industries Ltd FMCG 6017.15 72241 

6 Cera Sanitaryware  Building Materials 2906.85 3780 

7 Dabur India  FMCG 388.15 68557 

8 Dhanuka Agritech Agrochemicals 570.05 2798 

9 Dilip Buildcon Ltd. Construction 848.55 11279 

10 Dollar Industries Textile 361.25 2041 

11 Emami  FMCG 1104.15 25060 

12 Everest Industries Cement & Cement Products 444.95 689 

13 Filatex India Textile 206.15 896 

14 GSFC Chemicals 117.6 4632 

15 GMM  Pfaudler Capital Goods 845 1235 

16 Himatsingka Seide Textile 340.95 3356 

17 Hindalco Industries Metals 245 54992 

18 IFB Industries Consumer Durables 1240.2 5025 

19 Indian Energy Exchange Power 1619.55 4945 

20 Interglobe Avaiation Aviation 1218.95 46966 

21 Ipca Laboratories Ltd Healthcare 685.55 8662 

22 Jindal Steel & Power Iron and Steel 245.96 23767 

23 Jindal Saw Iron and Steel 98.6 3149 

24 Kaveri Seed Co. Ltd Agri 563.2 3722 

25 Khadim India  Footwear 779 1403 

26 J.K Paper  Paper 122.85 2156 

27 L&T Technology Services  Capital Goods 1337.1 13700 

28 Lumax Auto Auto Ancillary 164.05 1115 

29 Mahindra CIE Automotive  Auto Ancillary 251.3 9584 

30 Meghmani Organics Ltd Chemicals  93.3 2372 

31 Minda Corporation Auto Ancillary 168.44 3827 

32 Muthoot Capital Services Finance 1029.4 1693 

33 Ramkrishna Forgings  Capital Goods 759.75 2426 

34 Raymond  Textile 987.6 6061 

35 Royal Orchid Hotels Hospitality 179.5 489 

36 SAIL Iron & Steel 87.9 36266 

37 Schaeffler India Auto Ancillary 5396.5 8967 

38 Sharda Cropchem Ltd Trading 397.15 3583 

39 Tata Chemicals Ltd. Chemicals 741.2 18883 

40 Thermax Ltd. Capital Goods 1134.25 13413 

41 Tata Steel Iron & Steel 567.6 68333 

42 TIL Capital Goods 383.95 385 

43 Titagarh Wagons Capital Goods 97.25 1167 

44 Ultratech Cement Cement   3768.25 104304 

45 Vedanta Resources 243.1 90365 

46 V-Mart Retail 2387.8 4327 

* We have a coverage on the stocks in Bold    
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ABB India 

Key Concall Highlights                                                                                                         

Sector : Capital Goods   

CMP (INR) :  1260.70 TTM P/E(x) :  61.78 P/B(x) :   7.20 

Market Cap (INR Cr.) :  26715 Face Value (INR) :  2.00 52 Week High/Low :  1744.40/1151.25 

 Revenues grew by 17% YoY to INR 25.25bn led by better execution in Robotics & Motion (+20% YoY) and Power Grids 

(+42% YoY) divisions. The Raigarh-Pugalur HVDC project is inching forward well in the execution cycle, supporting the      

revenue growth. 

 During the quarter, the Base orders grew by 14% while total orders grew by 10%. The management highlighted that during 

the quarter, the project revenues have gone up while services revenues mainly came from brownfield projects and stood at 

~16% of total revenues. 

 The company continues to expand the export product portfolio for regions serviced by ABB India. The management expects 

continued growth in exports going forward. 

 The company noted that while the core sector growth remains subdued, sectors including cement, food & beverages and 

automotive is experiencing better traction owing to demand uptick, putting ABB among the key beneficiaries. The         

management believes that India can grow faster on the back of additional future growth supported by core sectors. 

  The management believes that while the capacity expansion in conventional power sources remains subdued, the          

renewable energy space is experiencing strong growth leading ABB to gain considerable order momentum going forward. 

 The management is hopeful of winning orders from the Oil & Gas sector on account of upgradation of emission norms from 

Bharat IV to Bharat VI. 

 The management noted that it will continue to focus on fast charging solutions for EVs and is currently looking at export 

markets for the same. The company has signed agreements with Volkswagen to set up fast charging stations for EVs in the 

US while India remains in a transitional stage and expects growth to pick up in the next 2-5 years on the back of policy     

improvements. 

 The company has been able to improve its DSO cycle to 115-116 days. 

 Going forward, the company expects continued growth from railways, automotive, smart cities and so on. 

 

 

 

 

 

 

 

 

 
Research Analyst  

Anupam Goswami 
Email: Anupam.goswami@smifs.co.in 
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Ahluwalia Contracts Ltd. 
Sector : Construction 

Key Concall Highlights                                                                                                         

 Revenue declined by 5% in Q4 while EBITDA grew by 25% YoY. Net Profit increased by 54% due to lower interest 
cost. 

 Order inflow in FY18 was INR1300 crore and Order backlog stood at INR3000 crore as of March 2018. Company 
is expecting order inflow of INR2000-2200 crore in FY19. 

 Order inflow was lower than expected due to delay in capex recovery. 

 Company will bid for AIIMS project in Jharkhand and other states, large hospital projects in Bihar and other sta-
dium, Airport projects and redevelopment projects. 

 Projects worth of INR150 crore are slow moving. 

 Revenue growth for FY19-FY20 would be 20% and EBITDA margin would be in the range of 13-14%. Working 
capital cycle would improve by 3-4 days. 

 Company has given the capex guidance of INR18 crore for FY19. Company has a confidence that its it’s gross 
block and current work force is sufficient to meet its growth guidance for next two years. 

 Debt stood at INR29 crore as of March 2018.  

 Debt has reduced to INR29 crore from INR63 crore and Working capital cycle improved to 64 days. 

 Company is expecting to achieve an equal mix of public and private sector order book mix over next two years, 
from the current mix of 66-34% respectively. 

 Board has recommended a dividend of 15% after a period of six years.  

 Management is expecting bidding opportunities to come from healthcare segment 

 

View:  With the improvement in Order book momentum, asset light business model, minimal amount of debt and 
higher order inflow guidance we maintain a positive view on the Company.  

CMP (INR) :  353.80 TTM P/E(x) :  20.53 P/B(x) :  3.81 

Market Cap (INR Cr.) :  2370.02 Face Value (INR) :  2.00 52 Week High/Low :  445.00/236.00 

Research Analyst  

Kapil Joshi 
Email: kapil.joshi@smifs.com 
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Bharat Forge 

Key Concall Highlights                                                                                                         

Sector : Capital Goods   

CMP (INR) :  654.85 TTM P/E(x) :  43.11 P/B(x) :   3.69 

Market Cap (INR Cr.) :  30489.07 Face Value (INR) :  2.00 52 Week High/Low :  798/526.45 

Research Analyst  

Anupam Goswami 
Email: Anupam.goswami@smifs.co.in 

 Shipment tonnage in Q4 increased 25% from last year to 68,706 tonn. Domestic sales were INR6186Cr and Export were 

INR8148Cr. Domestic sales grew 23% from last year same quarter and Export grew 36%. Capacity utilisation is 70-75%. 

 Strong demand growth  driven by surge  Indian and global in Industrial segment and Comm vehicles. Pass car segment grew 

30% in FY18. Margin remained strong in spite inflationary pressure. D/E has gone to 0.2. Recent order wins make it to total 

1500Cr which 90% from Pass cars and industrial and which also further derisking its business operations.  

 The company is doing Capex of INR400 cr in Baramati in new forging and machining  facility for heavy and large complex 

parts . This is along with new Andhra Pradesh plant which is expected to get commissioned from May 2019.  

 R&D in Myra already commissioned and developing products in EV segment. 

 The exceptional  loss contains provisions made for investments made in 2011-13. This is a one time activity and wont recur 

in next year. Other expenses  has gone up due to Forex loss and R&D expenses in Myra facility which were not capitalised 

and charged to P/L. FX loss is due to revalue on foreign currency loan - an accounting adjustment. 

 The management is looking at a strong 2019 year, strong demand traction from India and Globally. The company has devel-

oped lots of  new products based on R&D on which they have won new business.  

 The company expects Commercial vehicle in both India and US , Construction & Mining , Passenger vehicle, Agriculture to 

be high growth sectors and  expecting  double digit growth.  

 The revenue from new Capex is expected to generate INR600-650Cr minimum or may go upto double. Revenue from Oil 

segment in FY18 was INR100m and is expected to double in upcoming year. 

 In CY18 - the company expects US growth at 28% and India at 10-12%. 

 Currency realisation for Q4  came at 68.3 would be similar next year. 

 Aerospace and defence sector has been flattish this year. The revenue from these two came at INR160Cr. In Aerospace   

segment larger portfolio are being offered which would  give more growth opportunities.  

 The whole agri sector to take off in India -the company is developing products  for tractors, focusing in mechanization agri 

segment.  such components used in harvesting.  Currently agri is very small and all put together 110-120 cr. 

 In US infrastructure- roads ,rails, airports has become really old. Thus a major infrastructure push is going to happen as govt 

is talking about. e-comm is  driving logistics to massive level . 

 The contribution from US class 8 trucks- little less than 20% . 

View: The company had a very healthy growth in both Topilne and operating profit in FY18 compared to FY17. The substantial 
dip in PAT was due to exceptional item and not likely to recur in future years. The new product development is helping the 
company to enter new markets. Also the new capacity expansion in “Baramati” and “Nellore” would likely to commence      
production from May 2019 which would be an additional boost to their revenue. We have a coverage on the stock and        
maintain price target of INR834. 
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Blue Star Ltd 

Key ConCall Highlights                                                                                                         

 Sales were weak and demand was subdued on rain/hailstorms across the country. This continued into May, but finally, the 

weather has turned warm in Telangana, Maharashtra, Goa, Gujarat and North India over the past week. Rains continue in 

Kerala, West Bengal, Tamil Nadu, and the North East.  

 In FY19, Blue Star expects the room AC industry to grow 15%, despite the muted summer sales; it had earlier estimated      

15-20% growth.  

 Key drivers of demand for room ACs are: (a) low penetration (4-5%) – industry sales expected to grow at a CAGR of 15-20% 

over the next few years, (b) consumer financing via EMIs, and (c) rising income levels. These would continue to drive         

demand for ACs, despite seasonal variations  

 Blue Star is looking at a price increase from July 1, 2018 to pass on the impact of higher raw material prices and INR           

depreciation.  

 Though there is an excess of 400k-500k, inventory in the channel is not a problem currently.  

 Blue Star expects inverter ACs to be 60% of the room AC market by FY20. The government will introduce new BEE norms in 

2020 and this will drive further adoption. For Blue Star, inverter ACs are likely to be 45% of sales in FY19.  

 Blue Star is the number-3 player in inverter ACs – adoption of inverter ACs is happening very fast and the price difference 

should decline as well.  

 Prices should increase once again in 2020, with new BEE norms moving the ratings higher by two stars – however, higher 

inverter volumes would also help offset some of the price increase.  

 Competition remains intense in inverter ACs. However, Blue Star does not intend to react to price cuts by competition. Play-

ers that taken steep price cuts have had to roll back, as the prices were not sustainable.  

 LG would like to be a dominant player in room ACs – it intends to use technology to differentiate its products and remain 

most price-competitive  

 Blue Star will continue to grow its market share. It is strong in South India and relatively weak in North India. It has moved its 

sales/marketing headquarters from Chennai to Delhi, and also has been running select schemes/promotions for the        

northern market.  

 Inverter drives made by Blue Star are as good as the MNCs’. It is the only Indian company with in-house production of      

inverter drives. This has helped save costs for inverter drives by 15-20% as compared with imports  

 Blue Star is expanding its factory in Himachal Pradesh to manufacture ACs. It is shifting the production of water purifiers to 

Vada, Maharastra and will use the excess land in Himachal Pradesh for ACs and deep freezers. It will also start                   

manufacturing indoor units and AC drives  

 The company intends to commission the Sricity plant in Andhra Pradesh by March 2021. It has committed capex of INR2.2b 

(INR1.5b in FY19) at Sricity.  

 

CMP (INR) :  669.60 TTM P/E(x) :  45.36 P/B(x) :  6.53 

Market Cap (INR Cr.) :  6,437.31 Face Value (INR) :  2 52 Week High/Low :  844.30/580.00 

Sector :  Consumer Durables 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Britannia Industries Ltd 

Key ConCall Highlights                                                                                                         

 Company reported healthy revenue growth on the back of double digit volume growth (12.5% yoy) led by investment in 

brands and increasing distribution network. Company has been focusing on increasing its direct reach especially in the 

rural market and weak states. 

 Company has delivered higher than strong growth during the year in Gujarat (16%), Rajasthan (27%), Madhya Pradesh 

(15%) and Uttar Pradesh (15%). Uttaranchal, Bihar and Haryana also reported strong double digit growth during the year.  

 Company continues its efforts on expansion of its direct reach, the current direct reach stands at 19lakh outlets.  

 Further, company continued its focus on premiumisation and new launches during the quarter. It launched Milk Bikis 

Good Morning, Nutri Choice Oats Chocolate & Almond, 50-50 Jeera and revamped the Tiger Cookies portfolio.  

 Company is reducing commoditized products in the dairy segment and increasing its focus on the value added dairy prod-

ucts. This has led to subdued revenue growth in segment, however it has led to improvement in the profitability.  

 Company’s international business also reported double digit growth despite a slow -down in Middle East and Africa. 

 Company expects the raw material costs to remain stable in 1HFY19. In FY2018, the increase in duties on refined palm oil 

was offset by weakness in prices of sugar and milk in particular.  

 The cost efficiency program delivered savings of Rs225cr (~230bps of sales) in FY18 and the company aims to extract more 

cost savings in FY19E. 

 Company’s greenfield factories at Guwahati, & SEZ in Mundra for servicing export markets have been commercialized during 

the quarter. Further, company is also setting up an integrated food park at Ranjangaon, Maharashtra & a Greenfield plant at 

Nepal. Company’s depreciation cost during the quarter has jumped by 31.5% yoy and 28.8% qoq to Rs42.4cr  

 The company has significant capex planned over the next 2-3 years. The Ranjangaon is the main one with a total capex of 

Rs1,000cr over the next 2-3 years. All the company’s products will be manufactured at this site. Total sales of Rs4,000cr can be 

generated from the plant, once it achieves full capacity  

 Setting up milk procurement and processing unit at Ranjangaon would help the company in getting a better handle on   

biscuit manufacturing. Currently, dairy products such as whey and SMP worth Rs30 -35cr are being used in the manufac-

ture of biscuits. Besides, it would also aid in being more competitive in the value -added dairy industry. 

 Company has indicated that it will be on bridging portfolio gaps in the bakery business and other adjacent macro snacking 

business opportunities in FY19E. Management indicated that FY19 would be a benchmark year in terms of innovations 

owing to its strong and wide pipeline of new products. 

CMP (INR) :  6,017.15 TTM P/E(x) :   76.21 P/B(x) :  22.33 

Market Cap (INR Cr.) :  72,241.39 Face Value (INR) :   2.00 52 Week High/Low :  6080.00/3523.00 

Sector :  FMCG 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Cera Sanitaryware Ltd 

Key Concall Highlights                                                                                                         

Sector : Building materials  

CMP (INR) :  2906.85 TTM P/E(x) :   36.64 P/B(x) :   6.24 

Market Cap (INR Cr.) :  3780.61 Face Value (INR) :  5 52 Week High/Low :   4300 / 2709 

 Demand conditions remain subdued in general. CRS expects to post growth of 8-9% in the sanitaryware segment, 35-40% in 
tiles and 20-25% in faucets in FY19. Growth will be higher in tiles and faucets due to the low base. 
 

 CRS is seeing increased cost pressure due to higher power & fuel cost. Also, prices of some raw materials such as brass 
(used in faucets) have increased, which is putting pressure on margins. Management plans to negate the cost pressures by 
taking price hikes. 
 

 The company’s average blended cost of gas increased by ~23% YoY in FY18 to INR 18.5/scm. 
 

 CRS received ~46% of its FY18 gas requirements under the administered price mechanism (APM), while the rest was sup-
plied by Sabarmati Gas. 
 

 Advertising spend in FY18 was 3.85% of sales and the company plans to keep this expense below 4% going ahead as well. 
 

 CRS has 23-24% organised market share in sanitaryware and ~3% share in faucets. It has 15,000 dealers across the country 
and plans to expand its network by 10% p.a.  
 

 Management has guided for revenue growth of 15-18% in FY19 with EBITDA  margin expansion of ~150bps YoY  
 

 Management plans to double revenues from the tiles segment to INR 5bn over FY18-FY21. 
 

 Soluble salt tiles which are at the lower end of margins and value addition contribute 85% of tile revenues currently. 
 

 The company is targeting a revenue CAGR of 20% over the next three years driven by growth in tiles and faucets. Margins 
are expected to rise due to the premiumisation trends in sanitaryware and growing proportion of value-added tiles in the 
sales mix. 
 

 The company has a INR 1bn capex plan for FY19. 
 

 Working capital increased in FY18 due to tough market conditions; management plans to improve this hereon. 

Research Analyst  

Anupam Goswami 
Email: Anupam.goswami@smifs.co.in 
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Dabur India Ltd 

Key ConCall Highlights                                                                                                         

 Consolidated revenue from operations grew at 16.2%, with domestic growth of 11.1% ;Domestic FMCG business had a 

growth of 10% driven by a growth of 7.7% in volume; PAT growth was 18.9% with operating margins growing by 140 basis 

points ;Operating margins increased from 21.8% to 23.9%  

 A&P spends of domestic business saw increase of 19.1%; 10.8% on consolidated basis  

 CapEx for the FY19 is projected to be around Rs.250 crores to Rs.300 crores; Currently it is around Rs.240 crores  

 Healthcare and HPC verticals showed a strong growth, grew by 11.2% with health supplements growing by 14% due to dou-

ble digit growth in Chyawanprash and Honey  

 Dabur honey continues its strong brand equity base with more investments adding to its momentum  

 Digestives grew by 7.2% due to the good growth in Hajmola tablets backed by new variants, focused market inputs and distri-

bution expansion  

 A growth of 8.8% was realized in  OTC & Ethical; Products like Hanitus Madhuvaani and Dashmularishta Asaavs posted good 

growth; backed by marketing initiatives and activations 

 Strong performance in healthcare and oral care has resulted in 10% growth in this vertical  

 Oral care grew by 11% with 13.7% growth in toothpastes 

 Blended growth of toothpaste reduced from 17-18% mark to 13-14% mark due to high competition; high margin brands 

have done well 

 Hair Oils category grew by 8.8%; expanded by around 60 basis points  

 Shampoo grew by 31%; supported by focused marketing activities  

 Skincare registered 8.5% growth driven by strong performance of Gulabari brand  

 Fruit drink sub brand ‘Koolers’ launched 

 Recovery in the international business of 18% in the top line and 34% in the bottom line  

 There are price increases in several categories due to margin issues with regards to cost; these are not dramatic  

 Price increases in coconut oil, Odonil and Glucose; the company has the pricing power to increase prices in case of any 

inflation, especially due to the variation of oil prices  

 Looking for potential targets in India; With a cash reserve of over INR2000 crores, the company has the ability and the re-

sources to undertake acquisitions 

 

CMP (INR) :  388.15 TTM P/E(x) :  63.95 P/B(x) :  16.22 

Market Cap (INR Cr.) :  68,557.55 Face Value (INR) :  1 52 Week High/Low :  392.30/282.50 

Sector :  FMCG 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Dhanuka Agritech 

Key Concall Highlights                                                                                                         

Sector : Agrochemicals 

CMP (INR) :  570.05 P/E(x) :  20.84 P/B(x) :   5.38 

Market Cap (INR Cr.) :  2797.71 Face Value (INR) :  2.00 52 Week High/Low :  907.60/526.10 

 During FY17-18, the company has launched 11 new products as against 6 products launched in FY17. 

 Out of the 11 products, two were fungicides, three insecticides, two herbicides, one miticides and one soil conditioner. In 

this year  under review, it has  also launched two 9(3) products out of which one was launched by Dhanuka and another 

one was jointly introduced by Dhanuka and  the principle company. 

 Volume growth for FY18 has been 10.96%. Contributions from top 5 products in FY18 were 26%. 

 In FY18, contribution of new products (Launched in last three years) was 20% as against 18% in FY17.  

 Zone-wise, in FY18 North contributed 26%, East contributed 11%, West contributed 31% and South contributed 32% to rev-

enue. 

 Crop-wise, rice contributes 25% to revenue followed by vegetables and horticulture contributing 22%. 

 The gross margin decreased 511 bps to 45.11% YoY this quarter mainly due to the product mix and impact of GST in spite of 

taking a price increase. Impact of GST was negative. The input credit was 20% this time under GST less what used to be ear-

lier. 

 There has been a price increase of raw materials or technicals in the last 2 quarters and prices are also increasing in 

Q1FY19. Prices are expected to increase till mid of second quarter of FY19 post which prices will stabilize.  

 On an average the price increase this quarter would be 1-2% across all its products. This is because Dhanuka's portfolio 

consists of Speciality chemicals as well as generics. Two-third of the revenue comes from Speciality chemicals. For Speciali-

ty chemicals there has been no price increase rather there has been reduction in their raw material's prices.  In generics 

only there has been price increase of raw materials. The price increase they can pass on to the customers. 

 Dhanuka doesn’t make technicals for their products. They mainly fetch the technicals domestically. They also import from 

China and Japan. 25% of the total technicals consumed is imported from Japan and only 5-6% is imported from China.  

 For FY19, the company is expecting a growth of 15% both in topline and bottomline. The topline growth will be mainly   

driven by volumes. EBITDA margin for FY19 is expected to be 18.5%. 1st half of FY19 is expected to do good if monsoon is 

good. 

 In FY19, the company will launch one 9(3) fungicide for wheat and two 9(4) paddy herbicides and one 9(4) rice insecticide. 

Registration for a product from a Japanese company is on the way. 

 Capex for FY18 was INR6 Crores and it is expected to be same FY19. 

 Tax guidance for FY19 would be 27-28% because of some refund. However, 2020 onwards effective tax rate would be 30%. 

 Govt is planning to ban 18 molecules of pesticides which are toxic in nature but low in cost. Dhanuka’s portfolio overlaps 

with one molecule from which the revenue is insignificant. 

 

Research Analyst  

Mononita Mitra 
Email: m.mitra@smifs.com 
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Dilip Buildcon Ltd. 
Sector : Construction 

Key Concall Highlights                                                                                                         

 Upgradation of Credit rating to BWR A1+ for Short term & BWR AA- of Long term facilities & Proposed CP rating of BWR 
A1+ . 

 Bonus Earned INR63.63 Cr from 3 Karnataka Projects . Average 222 days Early Completion. 

 Total of INR602 crore received so far from SHREM Group out of INR1,600. Cr. of deal.  

 Won projects worth INR14,114 Cr. (EPC Excluding GST) and Completed  proejcts worth INR1526 crore of projects in Q4 
translating into an early completion bonus of INR63.6 crore 

 Order book of the company stood at INR23888.1 crore as of March 2018.  

 99.28% of the order book is from Central Government. 

 For FY18, Revenue increased by 52% on YoY basis, reduction in Finance cost from 8.17% to 6.00% in proportion to top line 
and PAT increased by 72% on YoY basis. 

 The Company clarified regarding rumors in the market relating to the resignation of Statutory Auditors of the Company. 

 Ordering activity from NHAI has picked up from January, but it slowed down in April and NHAI is expected to award 
INR100000 crore worth of projects in FY19. 

 Company has 26 EPC projects worth INR18000 crore and 47 HAM projects worth of INR44000 crore in bid     pipeline. 

 Capex for FY19 is expected to be INR400 crore. Tax rate for FY19 will be around 21%. 

 Debt will go up due to capex requirement. 

CMP (INR) :  848.55 TTM P/E(x) :  19.46 P/B(x) :  4.96 

Market Cap (INR Cr.) :  11278.72 Face Value (INR) :  10.00 52 Week High/Low :  1248.35/405.05 

Research Analyst  

Kapil Joshi 
Email: kapil.joshi@smifs.com 
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Dollar Industries Ltd 

Key ConCall Highlights                                                                                                         

 Consolidated revenue from operations during the quarter grew by 27.89% QoQ and 3.96% YoY to INR297.62 crore.  EBITDA 

down by 10.65% QoQ and 21.33% YoY to INR32.97 crore, PAT grew by 3.67% QoQ and 1.08% YoY to INR18.64 crore.  

 EBITDA margin has compressed by 478 bps QoQ and 356 bps YoY to 11.08%. PAT margin compressed by 147 bps QoQ and d 

18 bps YoY to 6.26%. 

 Consolidated revenue from operations during the year grew by 10.88% YoY to INR982.52 crore.  EBITDA grew by 24.23% to 

INR125.85 crore. PAT grew by 47.18% to INR64.01 crore. EBITDA has margin expanded by 138 bps and PAT margin expanded 

by 160 bps. 

 Due to the IND-AS, the numbers are not comparable said by the management. 

 The company has appointed Mr. Lalit Chand Sharma as their new CFO and previous CFO Ms. Shashi Agarwal has promoted 

to Senior Vice President - Corporate Strategy and Investors Relation. 

 The Company has maintained a higher inventory to hedge the increasing cotton price.  

 DIL has achieved a volume growth of 9% YoY, however, they are focusing to revamp their premium brand to achieved higher 

margin. 

 The workingng capital cycle is still a concern due to GST and demonetization  DIL has required one more year to improve 

that part. 

 DIL is going to hire a renowned consultant to reduce the other expenses which include selling and distribution expenses. 

They are anticipating that the commissions and discount to the distributors may be pinching their margins. 

 The company is aggressively looking for inorganic growth through mergers and acquisitions. To boost growth further, the 

company is eyeing a substantial number of EBOs, shop-in-shops, and kiosks across major cities of India.  

 The company has recently introduced actress Ms. Chitrandgada Singh for their brand “Missy” and they will switch their ad-

vertisement cost from their established brand to newer brands. 

 The company is expecting 20% CAGR growth in next 2-3 year with an EBITDA margin of 15%. 

 We are expecting that the DIL may post a good set of numbers in the coming quarter. 

 

View: The Company has missed to meet our quarterly estimates, due to sluggish growth in premium brand, however strategical-

ly they have managed the inventory to hedge the position against increasing raw material cost in future. We believe DIL will get 

the benefit in the coming quarter in terms of margin as compare to the peers. We are reducing our previous price target from 

INR656 to INR522. 

CMP (INR) :  361.25 TTM P/E(x) :  31.92 P/B(x) :   8.33 

Market Cap (INR Cr.) :   2041.78 Face Value (INR) :   2.00 52 Week High/Low :   515/315 

Sector :  Textile 

Research Analyst  

Pratim Roy 
Email: pratim.roy@smifs.co.in 
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Emami Ltd 

Key ConCall Highlights                                                                                                         

 Comparable sales growth in domestic business came at 10%, whereas international business reported a growth of 37%. 

Domestic volume growth for the company stood at 9% yoy. 

 Company’s advertisement as percent of net sales increased by 268bps yoy to 16%, primarily driven by higher spends  

towards new product launches. 

 Rural growth has been faster for the company vs. urban growth  

 Salience of wholesale for Emami has reduced, from more than 50% prior to demonetisation to 38% currently and       

company is focussed on optimising the increase in its direct reach. It has increased its direct reach by 0.2mn outlets in 

the past two years to 0.85mn outlets presently. 

 Navratna range grew 14% during the quarter, with cool oils posting a double -digit volume growth. Market share in cool 

oils increased by 190bps to 63.8%. 

 Pain management range grew 13% with double-digit growth in balms. Market share in balms stood at 53.3% in 4QFY18.  

 Kesh King has rebounded from 19% decline in sales in previous quarter to 6% growth. This is largely a result of the 

change in trade schemes and aggressive advertising.  

 Boro Plus range declined 2%, with antiseptic cream growing a low single digit. The company launched Boro Plus Healthy 

White fairness cream during the quarter. 

 Healthcare range declined 2% during the quarter, with sales ex Pancharishtha growing 5%.  

 In the domestic market, retail channel grew by 15% and Modern Trade grew by 50%; however, the wholesale channel 

continued to remain muted. 

 International business grew 37% during the quarter with robust growth in SAARC and MENAP regions.  

 

CMP (INR) :  1,104.15 TTM P/E(x) :  80.97 P/B(x) :  12.71 

Market Cap (INR Cr.) :  25,060.63 Face Value (INR) :  1.00 52 Week High/Low :  1365.00/1001.00 

Sector :  FMCG 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Everest Industries Ltd 

Key ConCall Highlights                                                                                                         

 Revenue from operations stood at INR341.27 crore in Q4FY18 against INR291.21 Crore in Q3FY18 and Rs. 344.29 Crore in 

Q4FY17 registering a growth of 17.19% increase over the previous quarter and 0.88% decrease over the previous year. 

 EBITDA stood at Rs. 29.6 crore in Q4FY18 against Rs. 21.2 crore in Q3FY18 and Rs. 30.5 Crore with the growth of 39.62% QoQ 

and 2.95% de-growth YoY. Value-added products will support to maintain EBITDA margin going forward as per the manage-

ment. EBITDA margin stood at 8.60% in Q4FY18 against 7.22% in Q3FY18 and 8.81% in Q4FY17. 

 Profit after Tax stood at Rs. 19.8 crore in Q4FY18 against Rs. 9.4 crore in Q3FY18 and Rs. 14 crore in Q4FY17 with 110.63% in-

crease QoQ and 41.42% YoY increase due to lower tax expenses during the quarter. PAT margin stood at 5.75% in Q4FY18 

against 3.20% in Q3FY18 and 4.05% in Q4FY17. The estimated tax rate in FY19 will be lower than the marginal tax rate.  

 FY18 Business Mix for the company was Building products 65% which includes roofing sheets, fiber cement boards and solid 

wall panels and Steel buildings 35% which offers customized building solutions like Pre-Engineered Steel Buildings and Smart 

Steel Buildings. Urban contributed 20% and rural 80% in building products segment. Domestic market contributed 97% and 

export market contributed 3% of its business. 

 It has 6 Building Products plants and 2 Steel Buildings and Component Plants, 32 sales depots, over 6,000 dealer outlets, serv-

ing over 600 cities & 100,000 villages. It exports to over 35 countries Fiber cement boards. 

 During this quarter the company improved cost control which resulted in lower cost on administrative expenses, lower inter-

est and tax cost has resulted in a higher disposable profit. Positive cash flows due to improved receivable and working capital 

management have resulted in the ability to minimize borrowings during Q4FY18. 

 Stable raw material prices in building products segment have helped in reducing costs and GST has helped the company to 

become more competitive with metal roofing during the quarter. Steel prices continued to rise to put pressure on steel build-

ings business and its profitability. 

 During the quarter sales increased by 10% in terms of volume compared to Q4FY17, and revenue by 3%. It achieved 170,000 

MT in Q4FY18 against 150,000 MT in Q4FY17. Boards and panels showed the better volume of 130,000 MT in FY18. Better 

sales number in all segments is expected next quarter as per the management. 

 It enhanced operational utilization of plants and achieved better volumes in boards and Panels as compared to Q4FY17 and 

Q3FY18 in Domestic Markets. Post GST, increase in tax compliance is expected to give a competitive edge to organized sectors 

per the management. 

 The company continued downturn in export markets on account of poor economic conditions in the Middle East. 

 It has introduced Everest Super in all markets and set up metal roofing lines in Lakhmapur, Maharashtra this year. Everest’s 

focus is now infrastructure segment with projects like “Bharatmala Project” likely to present more opportunities in construc-

tion segment and speedier construction methods with emphasis on safety is likely to open more opportunities for building 

materials market with product innovation.  

 In Steel buildings segment it dispatched 16,000 MT materials in Q4-FY18, 8% higher than in Q3-FY18. It is watching the order 

pipeline closely in order as volatile steel prices likely to keep margins under pressure. Price spike may affect if order execution 

gets delayed. 

                                                                                                                                                                                                             Cont’d... 

 

 

CMP (INR) :  444.95 TTM P/E(x) :  13.61 P/B(x) :  1.72 

Market Cap (INR Cr.) :  689.89 Face Value (INR) :   10.00 52 Week High/Low :   637.95/293.05 

Sector :  Cement and Cement Products 
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Everest Industries Ltd 

...Cont’d                                                                                  

Sector : Cement and Cement Products  

 Its focus is now on green buildings will benefit PEB segment as it provides construction method which is 3 times faster than 

the conventional construction. The order book for stands at 25,000 MT as on 31st March 2018 for next five months. 

 Currently, the company is working on the modernization of factories in Kolkata and metal factory in Nasik. Capacity addi-

tion in all its factories is the prime focus of the management. Narmada and Gujarat plat is going to show good revenue go-

ing forward. 

 The company’s market share in roofing was increased from 16% from 15% on YoY basis since it has several competitive ad-

vantages compared. Boards and panel’s market share remained constant and steel building decreased on YoY basis and this 

trend will follow going forward. Roofing will grow in 20% rate in next year. 

 The company has CAPEX of Rs. 20-25 Crore for FY19-20 which will be used to modernize the current facility during this 

year. It has reduced working capital days to 66 days from 101 days. It has inventory at the highest level during Q4FY18 and 

this trend is going to continue for next quarter also. Payables are to be in the same level in next quarter. 

 The utilization rate for Narmada is 100% currently and the company is flexible in increasing the capacity going forward. PEB 

is also running at full capacity. Roofing has a current capacity of 700,000 ton. Everest will require new capacity in FY19-20. 

 

View: We maintained our target price to INR669 by using DCF methods, keeping in mind the robust demand for building prod-

ucts, and their strong participation in “Bharatmala Project”, & “Housing for all by 2022”. We believe in the coming year they 

could also ramp up their steel building segment margin which will push their bottom line. 

Research Analyst  

Pratim Roy 
Email: pratim.roy@smifs.co.in 
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Filatex India Ltd 

Key Concall Highlights                                                                                                         

Sector : Textile  

CMP (INR) :  206.15 P/E(x) :  15.00 P/B(x) :    2.57 

Market Cap (INR Cr.) :  896.75 Face Value (INR) :  10.00 52 Week High/Low :   251.35/124.10 

 Consolidated revenue from operations during the quarter grew by 14.82% QoQ and 29.29% YoY to INR578.93 crore, 

EBITDA grew by 28.11% QoQ and 28.35% YoY to INR48.49 crore. PAT grew by 20.58% QoQ and 33.49% YoY to INR17.46 

crore. Revenue and PAT both beat our estimates however EBITDA almost in line with our estimates.  

 EBITDA margin expanded by 49 bps QoQ and declined by 40 bps YoY to 8.04%. PAT margin expanded by 15 bps QoQ and 1 

bps YoY to 3.02 %.  

 Consolidated revenue from operations during the FY18 grew by 24.31% to INR1928.04 (Net of excise duty) crore, EBITDA 

grew by 17.86% YoY to INR156.96 crore. PAT grew by 48.16% YoY to INR60.05 crore.  

 The company has exposed to do business with 34 countries and their export revenue grew by 0.49% to INR113.81 corre-

sponding year same quarter and 26.18% to INR378.87 crore in FY18.  

 The company has achieved 32.37% yarn volume growth to 54517 MTPA and 13.13% chips volume growth to 10287 MTPA 

corresponding year same quater. Year ended volume growth in yarn segment 13.62% to 187863 MTPA and chips segment 

14.27% to 33559 MTPA.  

 FIL is expecting blended EBITDA margin of 10%, however, if the raw material price increase then margin may go down fur-

ther. In absolute term, they are expecting an EBITDA of INR260 crore.  

 In FY19 FIL is expecting a volume of 287000 MT and in FY20 volume may reach 287000+ at least 10% more from the pre-

sent label.  

 The company is seating with INR630 crore debts in their books and they are expecting it will go down to INR550 crore in 

next year. Long-term foreign currency debt is not hedged because hedging cost is higher banking charges may reach INR65 

crore in next years.  

 The company has announced a share split of 1:5 FV will become INR2 from INR10.  

 The global Textile industry is projected to reach US$ 1600 billion by 2025 from US$ 745 billion in 2017. The Textile industry 

in India is projected to reach US$ 250 billion by 2019 from US$ 150 billion in 2017.  

 Increase in per capita income, rapid urbanization and government policy will boost the near-term growth of Indian textile 

industry.  

 India’s home textile industry is expected to expand at a CAGR of 8.3% till FY21 to US$ 8.2 billion which will traction their 

revenue growth in the coming year.  

 

View: The company is fully geared up to capitalize its capacity and product range. On the back of robust demand in the domes-

tic and international market for man made fiber, and recent brownfield capacity expansion, EPS will likely to grow at a CAGR of 

38% to INR24.8 by FY20E. We maintained our target to INR259 by using different valuation matrix. 

Research Analyst  

Pratim Roy 
Email: pratim.roy@smifs.co.in 
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GSFC 

Key ConCall Highlights                                                                                                         

 In FY18, the Company sold 20.08 Lakh MT of fertilizers out of which 1.84 Lakh MT was urea handled on behalf of govt where 
they don’t get any money or profit. So the net fertilizer sold by the company was 18.24 Lakh MT where margin was INR2000 
per ton. For FY19 the company is also targeting a margin of INR2000 per ton.  The company targets 25 Lakh MT volumes for 
fertilizers in FY19 and 30 Lakh MT in the next year. Q1FY19 the volume sold was 6L MT as compared to 3L MT last year same 
quarter. 

 Phosphoric acid prices have moved north: $567 in Dece'17, $678 in Q4FY18 and $730 in Q1FY18. The company is expecting 
the price to remain at this level till Dec'18. However, vertical Integration project for building up a plant for Phosphoric acid is 
going good which would produce 1000 Mt/day or ~3,00,000 MT per annum with which they can make 6Lakh MT of DAP .  If 
this project becomes successful then there will be an additional profit of $180-$200 Crore. The cost of the project will be 
around INR1500 Crore and will take 3 years to start. This year in the month of September the company is likely to announce 
the start of this project. 

 There has been price hikes for DAP Fertilizers and the govt has also given some additional subsidies for the same. But there 
will be still some pressure on the realizations and margins because rupee has depreciated. This has increased the ammonia 
cost, phosphoric acid cost and gas cost. So the Industry is contemplating to further increase the price for the third time from 
Jan'18 to May'18. However, Rupee depreciation for industrial products is favourable for the company as it is priced on IPP ba-
sis.  

 Phosphatic fertilizers price increase: INR2000 price increase followed by INR1000 increase. There will be another INR1000 in-
crease in  price . This increase will be mainly because of rupee depreciation.  

 The spreads for most of the chemicals is increasing with crude prices.  Moreover due to supply cut in china the prices of these 
raw materials like capro benzene are increasing and it may increase to $700 but in Q1FY19 the spread is not going to get 
affected. 

 The cost of some raw materials like ammonia is increasing and the company is unable to pass on the increase in price to the 
farmers. Going forward fertilizer prices may come under pressure so in FY19 the margin may hover around INR1800. 

 If the sale of the fertilizers is through PoS machines then only these companies likely to get the subsidies. But there is connec-
tivity problem in PoS machines So far only 80-85% retailers have been provided PoS machines. These problems are likely to 
get resolved by mid-June. 

 GSFC has planned to build a new 40,000 MT melamine plant in Gujarat in FY19. The companies spent around INR500 Crore 
this year for the plant. This is expected to be commissioned by Sep'18. It can add INR100-200 Crore of revenue for full year 
operation. and a margin of 20%.  

 The company is likely to get another INR1000 Crore of subsidy from the govt besides INR700 Crore subsidy for Ammonium 
Sulphate. 

 Last Year the industrial products sales were impacted because of less production of their flagship product which is ammonia. 
Generally they sell INR100 Crore of ammonia but this year they sold INR30 Crore of ammonia. This year the sales is expected 
to be more. Moreover the melamine plant will also add another INR20 Crore of revenue this year. 

 For 1000MT daily production of phosphoric acid the company requires 4000 MT of rock phosphate. This is around 12 Lakh 
tons of rock every year.  The company went into a rock phosphate agreement with Australia's Centrex Metals wherein they 
will buy 300,000 tons of rock phosphate per year for the next 10 years.  

CMP (INR) :   117.60 P/E(x) :   9.78 P/B(x) :  0.63 

Market Cap (INR Cr.) :   4632.30 Face Value (INR) :   2.00 52 Week High/Low :   166.30/104.55 

Sector: Chemicals   

Research Analyst  

Mononita Mitra 
Email: m.mitra@smifs.com 
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GMM Pfaudler Ltd 

Key Concall Highlights                                                                                                         

Sector : Capital Goods   

CMP (INR) :  845 P/E(x) :  28.94 P/B(x) :   6.34 

Market Cap (INR Cr.) :  1235.18 Face Value (INR) :  2.00 52 Week High/Low :  943.90/510 

 The Management has met their targets what they set for this financial year. They are quite positive in the coming year as 

well. Overall the target set is to grow at a CAGR of 15% but looking at the demand it is possible the rate could be more than 

that.  The total order backlog is almost 50% of that of last year.  

 The capacity Utilisation stands at 80%. Operational efficiency has increased due to major revamp in throughput initiative 

which was completed in Jan and hence the output ratio to increase.  

 The company has commissioned Gas Furnace. the cost is almost half of power cost from electric furnace. Around 2crore 

per annum it is going to save. No Capex is planned until Q3 or in early Q4. Otherwise 10-12 cr mantainence capex is going 

to continue. 

 The company no quantifies its goods in equivalent units –as in to equalize its all product on factory efforts put in. 

They had a target of 1500 Equivalent units which they have achieved . going forward they are targeting to increase to at 

least 20% to 1800.  

 There was a dip in Heavy Engg business due to a large order from Toyo. The order was of 54 large vessel which got delayed 

and took more time than anticipated. Hence the company could not take in new orders. AS on this day the Toyo order has 

been executed and new orders are coming in. The Heavy Engg segment is going to get high growth rate back 

 Mavag has also done well. Around 93 crore has been contributed to consolidated revenue. Their Operational efficiency has 

also increased due to cutting of employee cost. It has a strong order backlog.  

 The total revenue constitutes 10% from export. The margin from export is double of domestic orders. The management is 

looking to increase the share to 3-4% more. Market share of Glassline Segment is at 55% of a 225-250 cr market size. 

 Pharma sector has been subdued in FY18. The demand driver was mostly from Specialty Chemicals. Around 29% and 40% 

from Agro Chemicals and 31% from Pharma. However Pharma is looking to recover as some clients whose environmental 

clearance has been stuck is now cleared and from 6-9 months orders would start coming in.  

 All the segment of the company are growing at good pace and this trend is likely to continue in coming years. The Heavy 

Engg business has a large untapped market and the company is focusing to increase in market share.  

 Consultancy cost of 4.5 Cr and Power Saving of 2crore would be benefit from FY19. The margins is most likely to improve as 

they are not keen to pass on consumers as there are more than sufficient orders.  

 SRF, UPL, Pi industries, Deccan fine Chemical, Divi’s Lab are some of its major clients. Top 10 clients consume 30% of total 

revenues.  

View: Strong demand from both domestic and export and improvement in operational efficiency compel us to believe a good 
visibility of earnings in both Glassline and Non-Glassline business. Also, turnaround in Mavag  and good traction from parent 
Pfaudler Inc. helping the company to set strong foothold in the European market. Considering the outlook of the Industry we 
expect topline and EPS of the company in the next two years to grow at a CAGR of 18% and 26% respectively. We upgrade our 
previous target price from INR872 to INR983. 
 
 Research Analyst  

Anupam Goswami 
Email: Anupam.goswami@smifs.co.in 
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Himatsingka Seide Ltd 

Key ConCall Highlights                                                                                                         

 Revenue from Operations declined 3.6% YoY to INR563.43 core vs INR584.27 crore 

 EBITDA came in at INR 123.95 crore, up 28.1% against INR96.77 crore YoY 

 Cost of goods sold stood at 52.6% of sales vs. 54.6% YoY aiding EBITDA margin expansion 

 Employee benefit expenses stood at INR47.40 crore, down 4.6% YoY. 

 Other expenses stood at 17% of sales vs. 20.3% YoY aiding profitability growth 

 EBITDA margin expanded by 544bps YoY to 22% 

 Adjusted Net profit up 10.4% YoY at INR50.34 crore vs INR45.59 crore 

 As on May 28, 2018, the stock is trading at a PE of 16.05x  to its FY18 EPS of INR20.48 

 Revenue growth also impacted by INR54 crore during Q4FY18, as test production revenues from new spinning capacity is 

deducted from cost of the plant. Rupee appreciation has also impacted revenue growth by ~INR8crore during the same   

period 

 Successfully concluded the acquisition of the home textile portfolio of Global Brands Group Holdings Limited. The home 

portfolio includes the exclusive licensing rights for the Tommy Hilfiger home brand (For North America), the Copper Fit 

brand and other brands. These brands are expected to contribute USD60-65 million annually to the revenue. 

 EBITDA from these brands will be in-line with the existing margin of the company at consolidated level. 

 Branded sales in FY18 stood at ~70% of the total sales. Company intends to scale it to 75-80%, which will include sales from 

newly acquired brands. Rest of the revenue is contributed by non-branded private label sales. 

 Successfully commissioned the world's largest Spinning Plant under one roof with capacity of 211,584 spindles 

 Spinning utilisation is at 100%. The management is expecting the efficiency and productivity to be at optimum levels by 

Q2FY19. 

 Commenced construction on the Terry Towel project during Q4 FY 2018 and is expected to be completed by H1FY20E. 

 Company is not expecting any implication of US-China trade war. 

 Going forward, inventory will be maintained at current level, which has increased owing to change in product mix and ramp 

up in capacities. 

 The management will remain focused on expanding its brand portfolio, sweating manufacturing capacities and enhancing 

market share across geographies & categories. 

View: Given the brand potential and increase in capacity, we expect the company to increase its topline along with its margin 
enhancement. We recommended the company in our Diwali picks for Samvat 2074 and gave a TP of INR475. 

CMP (INR) :  340.95 P/E(x) :  16.65 P/B(x) :  2.76 

Market Cap (INR Cr.) :  3,356.90 Face Value (INR) :  5 52 Week High/Low :  443.80/272.80 

Sector :  Textile 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Hindalco Industries Ltd. 

Key Concall Highlights                                                                                                         

Sector :  Metals - Non Ferrous 

CMP (INR) :  245.00 TTM P/E(x) :   9.04 P/B(x) :     1.19 

Market Cap (INR Cr.) :  54992 Face Value (INR) :  1.00 52 Week High/Low :  284.00/185.10 

 For Q4FY18, standalone revenue from operations stood at INR11,611 Cr, up by 5% YoY basis due to increased prices of          

aluminium and copper.  

 Standalone EBITDA for the last quarter of FY18 stood at INR1258 Cr, down by 7% YoY basis and EBITDA margin declined by 

139bps to 12.22%.  

 The company has achieved a standalone net profit of INR377 Cr for Q4 FY18, down by 25% YoY basis and almost same           

sequentially . 

 For FY18 consolidated, operational revenue stood at INR114865 Cr, up by 15% compared to last financial year whereas net 

profit increased by 220% compared to FY17 to INR6083 Cr for FY18. The Company's North American subsidiary Novelis 

helped achieve the good numbers with increase in revenue by 15% to INR72006 Cr. 

 The EBITDA improved for the year by 11% to INR13814 Cr from INR12436 Cr of last year. 

 The Board has also approved a final dividend of INR1.20 per equity share of INR1.00 for the year ended 31 March 2018. 

Capex Plan:  

 For FY19, the Capex is of INR1600 Cr which will include the downstream ramp-up at Utkal Alumina Plant and maintenance    

expenses. 

The Utkal Plant is being expanded by another 500Kt of Alumina capacity and is expected to be completed by FY19 due to 

higher prices of Alumina, which is consumed actively by the company. A higher alumina output will benefit the company to 

start 3rd party alumina supplier business as well. 

Production Guidance:  

 The Aluminium Production is to remain at same levels and increase marginally on debottlenecking. Hindalco Management 

has no plans of expanding Aluminium production capacity in near future. 

FY18 Production and Financial Insights: 

 The EBITDA per tonne for Novelis for Aluminium production for FY18 stood at USD381. 

 The INR1774 Cr Exceptional Item came from the selling of 50% ownership of Ulsan, South Korea to Kobe Steel. 

 The Net Consolidated debt stood at INR39000 Cr and the Net Standalone Debt stood at INR17000 Cr. 

 The Coal and Power cost remained at the same level throughout the year despite the Coal price hike by Coal India. The in-

crease in Power & Fuel costs are on account of change of fuel type due to High Court ban on Pet Coke and similar effluents. 

Current Hedged Position:  

 28% hedged on Rupee at USD2100 and 12% hedged on commodities only at USD2270. 

Research Analyst  

Anmol Das 
Email: anmol.das@smifs.co.in 
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IFB Industries Ltd. 

Key Concall Highlights                                                                                                         

Sector :  Consumer Durables 

CMP (INR) :  1,240.20 TTM P/E(x) :   60.36 P/B(x) :     9.18 

Market Cap (INR Cr.) :  5,025.14 Face Value (INR) :  10 52 Week High/Low :  1546.95/628.80 

 Revenue grew by 22.5% YoY to INR530.61 cr, EBITDA margin stood at 8.5% up 520 bps YoY on account of increase in turno-

ver and a reduction in material cost. 

 However, there has been a sharp rise in input prices and rupee depreciation which resulted in a price hike of 3-4% in wash-

ing category, effective mid-June. 

 The company is ramping up its new range of front loaders in washing category and is expected to complete by Q1 FY19. 

Another set of new models is being field-tested with a view to launch in Q3 FY19. 

 In top loaders, the product range is between 6.5-9.5 kg capacity segments. The company is hopeful to strengthen it with 

new reverse aesthetics and will foray into 6kg capacity. 

 The company is targeting 25000-30000 units per month from Q1 & Q2 of FY19. The company offers a 4-year warranty on its 

top loaders, similar to warranty terms of front loaders. 

 The company had high market shares in both the clothes dryer and dishwasher categories.  The company will add new 

models to the dishwasher segments in  Q2 FY19. 

 IFB is among the top 3 players with a market share of 21% in microwave ovens  in Q4 FY18. 

 In AC segment, inverter ACs now comprises 40%  of the portfolio, up from 7% in FY17. 

 Product sales (Volume Q4 FY18 & full FY18): Front loaders- 84679 & 406285; Top loaders- 44098 & 208684; Microwave ov-

ens- 57085 & 281263; A/C- 26817 & 72684. 

 In FY18, counter dealers stood at 1800 and us expected to increase by 900 in FY19. Per person cost is expected to be 18000

-19000. 

 MBOs contributed ~54% by volume to IFB's sales in FY18, followed by EBOs ~14% & E-commerce ~17%. 

 The company is targeting 500+ exclusive stores by Q2 FY19. Company owned Company operated (CoCo) stores are 140 in 

FY18. 

 CapEx in FY18: INR53 crore for ramping up Front loaders & dryers. 

 CapEx in FY19: INR46 crore in home appliances, INR30 crore in Engg. division 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 



22 

Indian Energy Exchange 
Sector : Power 

Key Concall Highlights                                                                                                         

 Total volume traded across all market segments was 56,822 MU, an increase of 26% over 45,174 MU traded in fiscal year 
2016-17. Electricity trade segment increased 14% YoY while REC and Energy saving certificate increased 130% YoY. 

 14 no. of renewable generators having installed capacity of 525 MW are registered with IEX for renewable electricity trad-
ing through DAM. 

 Average Market clearing price was INR3.26/ unit, about 35% YoY increase due to inavailability of Coal. 

 IEX and Japan Electric Power Exchange (JEPX) signed MoU to jointly explore opportunities of cooperation in electricity 
market. 

 Profit from core business i.e. trading activities increased by 25% (excluding the treasury income) 

 Employee expenses increases because in the month of May 2017, technology acquisition happened which took the        
employee expenses higher 

 During the year total buys bid increased by 20% YoY while sell bids reduced by 5%. 

 Purchase of power from DISCOMS increased from 16.78 BU to 30.14 BU while from open access customers it reduced to 
14.8 BU from 24 BU YoY. 

 Total share of purchase from DISCOMS stood at 67% 

 Management said that total power generation in country may increase to 6% in FY19 from 5.32% in FY18. The exchanged 
would be more beneficial from the growth. 

 Market clearing price may decrease if supply increases and price may increase if supply decreases. 

 Short term Market grew by 5.5% (116 BU from 110 BU) from April to February corresponding to the same period of last 
year. 

 The Company has declared a dividend of Rs. 22/- per equity share in the Board Meeting held on 26 April 2018 

 The Company is planning to open Gas Exchange and may also consider buyback of shares after October 2018. 

CMP (INR) :  1619.55 TTM P/E(x) :  37.55 P/B(x) :  17.42 

Market Cap (INR Cr.) :  4944.63 Face Value (INR) :  10.00 52 Week High/Low :  1678.00/1405.00 

Research Analyst  

Kapil Joshi 
Email: kapil.joshi@smifs.com 
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Interglobe Aviation Ltd 

Key Concall Highlights                                                                                                         

Sector : Aviation  

CMP (INR) :  1218.95 TTM P/E(x) :  20.94 P/B(x) :    6.64 

Market Cap (INR Cr.) :  46966 Face Value (INR) :  10.00 52 Week High/Low :   1520.00/1022.00 

 Profits were lower primarily because of increase in fuel prices, decline in yields and foreign exchange impact from deprecia-
tion of INR. 

 
 Indigo is experiencing their all time high PLF, however they have not provided any guidance in this regard with the capacity 

additions in the coming days. The management has said that their focus has always been on improving the RASK. However 
they have mentioned that matching competitive fares has enabled them to take up the PLF. 

 
 Indigo has the lowest cost structure in the industry thus it has an extra bit of cushion to adapt to the short term shocks. As 

per the management, Indigo will keep on focusing on both price elastic and price inelastic fliers. 
 
 The company has taken some aircrafts on short term leases from the secondary market to maintain uninterrupted opera-

tions which has inflated their costs to some extent. The airline generally gets compensation against the grounded aircrafts 
but nothing could be discussed in detail regarding the issue. 

 
 Dividend Payout ratio has decreased as the management is looking to increase shareholders value in the long run. The 

management will use the free cash flows to buy more aircrafts which will further reduce their operating costs. 
 
 The airline will soon start operations in 5 destinations beside the 20 routes that they won under UDAN - Round 2 i.e. the 

Regional Connectivity Scheme. 
 
 The airlines restricted cash has gone up by 35.4% to INR6649.6 Cr. It is generally used for meeting the supplemental lease 

rental liability. 
 
 The management confirms to continue seek long haul opportunities without Air India. They are working on route rights and 

regulatory approvals needed for the same. The airline is also in the process of making the choice of wide bodied aircrafts 
for the purpose. 

 
 
 
View : Market leadership, lowest cost structure in the industry, strong revenue visibility coupled with free cash renders Indigo 

 the best bet in the Indian aviation industry. We maintain BUY, retaining the target price of INR1,477. 

Research Analyst  

Sarthak Mukherjee 
Email: sarthak.mukherjee@smifs.co.in 
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Ipca Laboratories Ltd 

Key Concall Highlights                                                                                                         

Sector : Healthcare 

CMP (INR) :  685.55 TTM P/E(x) :  36.18 P/B(x) :   3.52 

Market Cap (INR Cr.) :  8662.07 Face Value (INR) :  2 52 Week High/Low :  757 / 400 

 API business is likely to grow around 10% to 12% in FY19. The company is targeting a growth of 12-13% in the branded    
formulation business. 

 The company realized profit of INR142 crore revenue from Russia against 99 crore last year. Profit from UK, Europe is 
INR234 crore against INR313 crore last year. Profit from US was INR12 crore against INR48 crore last year. Profit from Cana-
da was INR47 crore against INR21 crore last year. 

 During this quarter Australia & New Zealand has shown phenomenal growth of around 70% in the formulation segment. 
Almost 15 crore revenue came from Canada. South Africa also did quite well, earned a revenue of 36 crore. Currently there 
is no business from US.  

 The company has again started participating in the global tender in the institutional business. Hence the Global fund anti 
malaria business may ramp up. 

 The entire industry depends on China for raw material. Currently there are some issues in the supplier side as many plants 
in Beijing, Shanghai has been shut down. Many of the plants also has been directed to shift to other places. It has created a 
supply side gap, resulting a rise in the raw material prices from 30% to 100%. The rise in the raw material cost will be 
passed on to the customers. 

 Considering the case of Para Aminophenol, the key raw material from Paracetamol was available at INR25-260 per Kg has 
jumped to INR380 per Kg within 5-6 months. 

 FY18 Capex was around 100 crore.  Capex in coming years would be around 120-125 crore. 

 Due to frequent regulatory changes in the sector a Capex would be dedicated, apart from that maintenance Capex would 
be there. 68-70% of billing is done in Dollar terms & rest in other currencies 

 Forex loss of INR7.31 crore was there during this quarter, last quarter there was a gain of INR10 crore. The Management is 
giving a guidance of 18% EBITDA Margin backed by improved capacity utilization. Remedial cost in FY18 was 54 crore. 

 4 crore of leftover inventories in US, has been written off in this quarter. 

 Business in Europe (except UK), Australia, New Zealand, South Africa, Canada are growing. There was a key supplier issue in 
US & in UK. The issue in UK is getting resolved as the suppliers got group B permissions. The company realized a profit of 
around INR12 crore this year from US.  

 The management is planning for price rise in the branded formulation products. 

View : We have coverage on the stock and recommended a price target of INR824. In spite of the business loss in US, the com-
pany managed to maintain the top line. The traction came from high growth in Australia, New Zealand, South Africa and Russia. 
Despite of increased raw material cost, EBITDA margin was stable. The company cleared regulatory inspection from Canada, 
EQDM, WHO, TGA Australia in the key plants at Ratlam, Athal, Pithampur, Kandla and hence we believe USFDA clearance is 
highly possible. Once the company would get clearance from US, their business will no doubt pick up.  
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Jindal Steel & Power Ltd. 

Key Concall Highlights                                                                                                         

Sector :  Iron & Steel  

CMP (INR) :  245.90 TTM P/E(x) :   NA P/B(x) :     0.78 

Market Cap (INR Cr.) :  23767 Face Value (INR) :  1.00 52 Week High/Low :  294.30/114.50 

 JSPL reported annual sales of INR27,841 Cr for year ended March 2018 against last year’s INR22,696 Cr, rising by +23%. 

 The EBITDA increased to INR6,469 Cr from INR4,709 Cr of last year. 

 The Net Loss decreased to INR1,624 Cr from last year net loss of INR2,540 Cr. 

 The Company Management informed of improved EBITDA/tonne by the end of FY18 at INR12,800/tonne, which was less 

than INR10,000/tonne during last year and INR9,800/tonne last quarter. 

 The Debt levels of the Company have reduced to INR42,000 Cr from last year’s INR46,000 Cr during the year on account of 

several debt payments. 

 The Company’s credit rating has been upgraded by 3 different rating agencies to investment grade ratings on account of 

improving balance-sheet figures as well as good business scenario. 

 

Capex Plans: 

 The Management of the Company informed that the major capital expenditure projects have been completed and they 

have allocated only INR500 Cr for FY19 capex for smaller sub-units. 

 The Angul Plant expansion has completed and production has commenced, while production ramp-up will continue to 

achieve a capacity utilization of 80-85% (target). The Management informed of in-line production from Raigad. 

 Operational Highlights and Guidance:  

 The Management commented that in FY19, from structural and operational ramp-up, they will be able to cut down costs by 

INR2000/tonne during FY19. 

 The Management noted that there was scarcity in availability of Coal during the year as well as Q4 FY18. However, by April 

FY18, the coal supply from Coal India has improved and ample supply is provided. 

 The Company aims to achieve productions of upto 7 million tonnes in total for FY19 with full fledged productions from An-

gul plant. 
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Jindal SAW Limited 

Key Concall Highlights                                                                                                         

Sector : Iron & Steel  

CMP (INR) :  98.60 TTM P/E(x) :  17.64 P/B(x) :    0.57 

Market Cap (INR Cr.) :  3149 Face Value (INR) :  2.00 52 Week High/Low :   182.25/73.10 

 The Board of Directors have recommended a dividend of INR1.20 per equity share of face value INR2. 

 The Company executed orders of 1.176 million MT (pipes, pig iron and job work done) during FY18, up by 13% from FY17's 

1.04 million MT. The Pellet business grew significantly producing 1.387 million MT of pellets during FY18. 

 Orderbook Position: 

 The Company has an orderbook of USD922 million as of 31 March 2018 as against orderbook of USD1.085 million at 

 31 Dec 2018. It includes SAW and DI pipes orders of value USD570 and USD300  million, which have a higher lead 

 time and greater margin. The current orderbook includes 32% of export order from Middle East, South East Asia and 

 Far East Asia. 

 The Management stated that all the loss making subsidiaries have been sold off during the year and they are focusing en-
tirely on the core business productivity.  The remaining subsidiaries which are in operation and contributing positively, in-
cludes: 

1. Italian subsidiary 
2. DI Pipes Abu Dhabi plant of 300,000 MT in which they have 37.5% stake 
3. US Coating business 
4. Jindal Quality tubular Stainless business of 20,000 MT 

 And, the Jindal ITF water business has been discontinued and ships have been sold for INR250 Cr. 

 The Company is going through few arbitration claims with GAIL and other earlier clients and the Management shown confi-
dence of getting the arbitration in their favour. The arbitration amounts varied with business and we consider them contin-
gent events but not losses 

 The Company Management did not provided any Capex guidance for the future while reiterating that their focus is  on 

ramping up the standalone/core business as well as maximising business of subsidiary units. 

View: Considering the robust performance reported by the standalone business of Jindal Saw for Q4 & FY18 which is pretty 
much in line with our estimates, we expect the company to remain focused with their core business operations. Also, since 
there is lot of space for improvement in capacity utilization for the company and no near future capex plans, the Company still 
has room for more debottlenecking and ramping-up the productions thereby reducing the lead time. We have coverage on the     
company and maintain our Target Price for FY20 at INR210. 
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Kaveri Seed Co. Ltd 

Key Concall Highlights                                                                                                         

Sector : Agri  

CMP (INR) :  563.20 TTM P/E(x) :  17.62 P/B(x) :   3.68 

Market Cap (INR Cr.) :  3722.31 Face Value (INR) :  2.00 52 Week High/Low :  708.10/433.00 

 Several new products were launched in FY18 (Maize – 3, Cotton – 2, Bajra – 4 and Hybrid Rice – 1, Selection Rice – 5,       

Vegetables -12).  

 The company is shifting focus to non-cotton seeds. It is focusing on building strategic inventory for early season rice        

products. The company is also expanding footprint outside of Telangana/Andhra Pradesh and Karnataka. 

 It witnessed gain in cotton market share despite declining cotton market. Significant gain was seen in Maharashtra. Kaveri’s 

cotton seed volumes grew by 28% in FY18. It gained cotton seed market share in Gujarat, Maharashtra and Karnataka.    

Contribution of new product went up from 7% to 10% of volume. Two new Cotton hybrids were launched in FY18 and 2 

new cotton hybrids are under demonstrations with farmers.  

 Maize volumes dropped by 13%YoY in FY18. Market declined in key Kaveri states of Telangana and Karnataka. 3 new       

hybrids launched in maize for kharif season. 1 new hybrid in maize is to be launched in Rabi season.2 new maize hybrids 

are under demonstration. 4 new hybrids in pearl millet in kharif season are under demonstration. 1 new product of pearl 

millet was launched this year. Hybrid Rice volumes increased by 10% in FY18 in spite of drop in govt business. Contribution 

of new product went up from 1% to 17% of volume. 2 new hybrids launched in hybrid rice and 5 new products launched in 

selection rice. Selection Rice volumes grew by 40% in FY18. Contribution of new products went up from 3% to 10%.Bajra - 

Volume has dropped. Contribution of new product has gone up from 6% to 16% of volume. Sunflower volume has doubled 

in FY18 compared to FY17. 

 The company is aiming for 20-25% minimum growth in topline in the next three years. This will be backed by new product 

launches, shifting focus to non-cotton seeds, higher penetration in key markets and higher volumes to come from exports. 

These figures are given considering average monsoon. 

 The contribution off cotton seeds this year was 58% and the contribution of non-cotton seeds was 42% in FY18. The ratio is 

likely to change to 60% for non-cotton and 40% for cotton. The geographical expansion would help the company achieve    

these numbers. In the next three years, varietal rice is expected to grow 35-40%, hybrid rice is expected to grow 25-30%, 

maize is expected to grow 15-20% and other vegetables is expected to grow 25-30% YoY. These things along with exports will 

help the no-cotton portfolio to grow. 

 The margin from non-cotton business is 5-7% more than cotton business. So, shifting focus to non-cotton seeds will help in 

increasing the overall margins by 300 basis points. 

 In FY17, the cost of goods sold of all the seed companies increased because of the unseasonal rain that has affected the     

quality of the production and recovery percentage. However, in FY19 the COGS are likely to go down 2-3%. 

 Company is looking for good domestic and International acquisition. The company is also focusing on R&D and germoplasm 

collection. 

 The growth in exports will come from 2020-21 onwards with focus in south-eastern countries. 

 Due cotton seed price cut from INR800 per 450g packet to INR740, there will be an impact of INR10-12 Crore on margins. 
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Khadim India Ltd 

Key Concall Highlights                                                                                                         

Sector : Footwear  

CMP (INR) :  779.00 TTM P/E(x) :  37.12 P/B(x) :   6.27 

Market Cap (INR Cr.) :  1403.17 Face Value (INR) :  10.00 52 Week High/Low :  852.00/650.00 

 Consolidated revenue from operations during the quarter down by 4.05% QoQ and grew by 31.08% YoY to INR196.36 

crore, EBITDA down by 5.15% QoQ and 21.65% YoY to INR19.89 crore. EBIT grew by 2.2% QoQ and 47.85% YoY to INR14.06 

crore PAT grew by 14.88% QoQ and down by 1.45% YoY to INR10.19 crore. The company has reported the numbers in line 

with our estimates as per our estimates revenue INR195.5 crore, EBITDA INR20.5 crore and PAT INR 9 crore. 

 Reported EBITDA margin declined by 12 bps QoQ and 78 bps YoY to 10.13%. PAT margin expanded by 86 bps QoQ and   

declined by 171 bps YoY to 5.19%. 

 Consolidated revenue from operations during the year grew by 22.62% YoY to INR748.7 crore.  EBITDA grew by 21.95% to 

INR84.94 crore. PAT grew by 23.86 to INR37.90 crore. 

 The Company has appointed of Mr. Alok Chauthmal Churiwal as an Additional Director to be designated as Non- Executive 

Independent Director of the Company with effect from May 11, 2018. 

 The Company has recommended a dividend of INR1 per equity shareholder. 

 Retail sales contribute INR510 crore and distribution channel contributes INR185 crore of their total revenue. 

 The Company has managed their working capital properly that reduce their cash cycle from 67 days to 57 days. Due to    

institutional (Order from West Bengal govt) order their debtor days shoot up slightly. 

 Institution sales contribute 8-9% of their total revenue with a gross margin of 12-15% and ROCE 12-13%. 

 The company is trying to create their pan India presence to secure large pic in the industry. 

 The company has achieved 6-7% SSG backed by 5% price growth and 2% volume growth. 

 In the coming year, they are planning to open 75 new stores across the country out of which 50 through FOFO and rest 

through COCO. This year the company has reported 14% growth from COCO and 11% from FOFO. 

 Currently, the company is seating with INR68.5 crore debts in their books and they will maintain that level in the near     

future, interest cost may go down due to lower cash cycle days. 

 In the coming year, the company may cut down their retail discount and shift from mother brand “Khadim’s” to new      

premium brand may push their margin by 50 bps. They are promoting their new brand in tier-1 city. 

 In FY18 the company has achieved 19% growth in retail and 44% in distribution channel; however, they are expecting 14-

15% growth in retail and 28-30% growth in the distribution channel.  

 They will add 40-50 distribution in the next fiscal and will continue this momentum YoY basis. Average selling price almost 

flat in this segment due to the economy product, however, coming fiscal some top end product will be added to their     

distribution channel which will push the margin from distribution. 

 In the coming fiscal company is expecting 20-22% growth in topline with 50 bps incremental EBITDA margin. 
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JK Paper Ltd 

Key Concall Highlights                                                                                                       

 The company is setting up of additional capacity upto 2 lakh TPA of Packaging Board, pulping facilities upto 1.60 lac TPA 

and utilities, etc. at Unit CPM, Gujarat. The Project cost of approximately INR1450 crore would be funded with a mix of 

internal accruals and long term debts (around INR1000 crore long term debt and rest would be internal accrual). The     

facility will commence anywhere between 24 months to 30 months from the environmental clearance.  

 Its total gross debt as of 31st March 2018 is turned to INR 1,305 crore, where INR1248 crore is the long term debt. Net 

debt of the company is close to INR1100 crore.  

 The company said that the major investment is likely to happen after the year, not in the year, therefore, the debt also will 

be taken only after a year or so.  

 The current capacity of JK paper is 4,55,000 ton and the company is adding 3 lakh ton of new capacity including 1 lakh ton 

of Sirpur Paper Mill. The company said that it should take 4-6 months to restart the mill. Because the mill has been shut 

for four years, so it should take something around that time to open it. 

 The company said that the average industry is growing at around 6%, whereas the packaging board is growing with the 

double-digit growth rate.  

 The company expects 18-20% margin in integrated packaging board segment.  

 The company has done a price increase in the month of April and May and don't feel any necessity of doing a price correc-

tion in the domestic market.  

 On demand outlook the company said that India is going to be the fastest growing paper market and the growth should 

remain in the next 5 to 10 years in the band of 5% to 6% on an average. India is the only market which is growing at 6% in 

the paper sector. China is something around 2%. But all other markets are hardly at less than 1%. And overall global 

growth rate is also around 1%. So, India is very attractive from the demand perspective. 

 

View : Market leadership in branded copier paper, focus on value added products, improving profitability, implementation of 

GST, and robust outlook for the Indian paper industry bodes well for the company. We have coverage on the company and 

recommended a price target of INR173. 

CMP (INR) :  122.85 TTM P/E(x) :  8.28 P/B(x) :   1.31 

Market Cap (INR Cr.) :  2156.03 Face Value (INR) :  10 52 Week High/Low :  169.90 / 88 

Sector : Paper  
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L&T Technology Services Ltd 

Key Concall Highlights                                                                                                       

 Revenue growth was 8% YoY during this quarter. The revenue guidance for FY19 is 16% backed by strong order book.    

Digital revenue grew 16% & likely to continue in the current fiscal. Among verticals, Transportation grew 7.3% QoQ & 

23.7% YoY during Q4FY18. In the micro vertical the growth was led by Automotive mainly autonomous driving, Electric 

vehicle, Value engineering in Trucks & Buses, infotainment which  integrates entertainment with several devices. These 

are likely to create more opportunity in the next  fiscal.                                                   

 In the aerospace segment the company is working on air traffic management, in-flight entertainment, avionics which is 

likely to ramp up in this fiscal. Telecom segment has registered the highest growth during FY18. QoQ growth was 13.5% & 

YoY growth was 108% during Q4. Media & Entertainment based on OTT, home gateway, 5G network, IoT and Artificial in-

telligence are the areas under telecom space which will drive the growth in the next quarters. 

 In the process engineering demand picked up in last two quarters. Medical devices have registered 5.6% growth QoQ & 

32.7% growth YoY. The reduced cost on medical, patient care at home will drive the growth in this fiscal. 

 There would be extra spending due to Olympic Games in Japan (2020) which will create opportunity for the company. The 

management expects that the sales cost would not rise proportionally with the rise of revenue. That would contribute to 

the margin improvement. The patent portfolio stood at 328, out of which 245 co-authored with the customers & 83 were 

filed by the company itself. 

 Depreciation & Amortization cost went up to 88.8 crore against 62.5 crore previous year led by on time obsolescence 

charge of certain software of INR4.8 crore & an additional charge of INR25.9 crore due to the change in the useful life of 

customer contracts arising out of acquisitions from 7 years to 4 years. Asset went up due to the takeover of Escentia. 

 In Q4FY18, Esencia Technologies (a 100% subsidiary of LTTS) entered into an agreement with one of its customers for a 

sale of intellectual property and transfer of certain resources, for a total consideration of USD17mn. This transaction has 

three milestones – an initial consideration of USD3.5mn in Q4FY18, out of which a value of USD2.97mn has been attribut-

ed to sale of the intellectual property, recorded in Revenue and the balance amount of 0.53mn attributed to transfer of 

resources recorded under Other income. The second milestone comprising of USD12mn received in Q1FY19 and the third 

milestone of USD1.5mn to be received in Q1FY20, are attributed to transfer of resources. Both the second and third mile-

stone will be recorded under Other income in the respective quarters. 

 The credit in deferred tax in Q4FY18 is primarily due to lower cumulative deferred tax liability on account of changes in the 

US tax rate and change in the useful life of customer relationships from 7 years to 4 years. 

 The company expects T30 will continue growing. The company added 2 clients in the 40 million Dollar bracket during 

Q4FY18. Total Billable employee of the company stood at 11360 during Q4. During FY19 fresher intake will be higher. 

View: Considering very high growth in the transportation & telecom space during Q4FY18,decent to high anticipated growth in 

all other verticals, management policy of emphasizing new launches in upcoming quarters and growth visibility, we expect the 

EPS to grow at a CAGR of 28% for next two years.  We have coverage on the stock and recommended a price target of 

INR1758.  

CMP (INR) :  1337.10 TTM P/E(x) :  27.07 P/B(x) :   7.07 

Market Cap (INR Cr.) :  13699.93 Face Value (INR) :  2 52 Week High/Low :  1547 / 712 

      Sector: Capital Goods 
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Lumax Auto 

Key Concall Highlights                                                                                                         

Sector : Auto Ancillary 

CMP (INR) :  164.05 TTM P/E(x) :  22.88 P/B(x) :   2.47 

Market Cap (INR Cr.) :  1115.40 Face Value (INR) :  2.00 52 Week High/Low :  186.37/93.87 

 Lumax Auto Technologies has a wide array of product offerings which are significantly different from those of Lumax       

Industries. Only automotive lights are common between these two entities but Lumax Auto Technologies manufacture 

lights categorically for after-market segment of Bajaj Auto. Rest of the lighting business for OEMs lies with Lumax             

Industries. 

 Bajaj Auto continues to be the largest client with 33% contribution to the operational revenue followed by HMSI with 13% 

contribution. 

 The company has launched a new product for 3-Wheelers named trailing arm and received an order from Bajaj Auto. 

 Bajaj Auto’s de-growth YoY basis is the main reason behind the de-growth in the lighting business YoY basis. 

 For FY18, seat frame business generated INR60 as operational revenue. The loss in this segment due to asset impairment 

owing to obsolescence of a product. The segment is expected to become profitable in FY19. 

 Lumax Mannoh posted 27% growth in FY18. In FY19, Value-wise 85% comes from Manual transmission systems (INR350-

500 content per unit) and the rest 15% come from Automatic transmission systems (INR1200-2000 content per unit).  

 The company supplies 75% of the total transmission system requirement by Maruti Suzuki. Volume-wise, 92% comes from 

Manual transmission systems. 

 The company is guiding for 20%+ growth in the topline in FY19. 

 CHAFI and Swing arms are likely to be the growth drivers in the coming few quarters. 

 Aggressive market strategies have helped the company to boost its penetration in the after-market segment. 

  The company has guided for a CapEx of INR60 crores for FY19. 
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Mahindra CIE Automotive Limited 

Key Concall Highlights                                                                                                         

Sector : Auto Ancillary 

CMP (INR) :  251.30 TTM P/E(x) :  26.74 P/B(x) :   2.59 

Market Cap (INR Cr.) :  9584.10 Face Value (INR) :  10.00 52 Week High/Low :  270.05/199.20 

 Growth in revenue is majorly driven by the exceptional growth in PVs, CVs, 2Ws and Tractors. Forecasted good monsoon is 

likely to give traction to the Indian numbers. 

 The company has managed to expand their operating margin mainly due to the improved operational efficiency, volume 

expansion in all the divisions, implementation of new technology and better product mix. 

 Company’s Indian operation has achieved a growth rate of 24% YoY basis, out of which 3-4% is coming from price hike and 

the rest belongs to the organic volume growth. For European Operations the company has managed to expand its sales by 

26% out of which 10% comes from favorable exchange rate, 14% comes from volume growth and the residual 2% comes 

from price hikes. 

 In the Indian business, Management is expecting raw material prices to firm up further and is confident about maintaining 

their margins by passing the increasing raw material prices to the customers through systematic price hikes. 

  For European business, rising raw material cost will reduce the operating margin by 100 bps for CY18.  

 After the completion Bill Forge Mexico’s ongoing expansion, it will be able to generate a peak revenue of USD30-35     mil-

lion by the end of next year. 

 For CY18, Management has guided for a CapEx of INR400 crore in India to expand their production capacities. Investment 

will happen only in profitable business. On a consolidated basis, a CapEx of 5-6% of the revenue is guided by the manage-

ment. 

 Currently, the company is not facing any capacity constraint. Current capacity utilization stood at 90% for both Indian and 

European operations. Bill Forge is currently running in full capacity. 

 The company will use debt and internal accruals to fund growth and acquisitions. Gears, Castings, Foundry and Forgings are 

the fast growing divisions of the company. 

 Bill Forge Mexico has received new orders from KIA and Hyundai which will hit books in the next calendar year. 

 Avoidance of diesel powered vehicles in Europe is not likely to impact the company’s business in a big way. The drop in 

business due to this will be mitigated by rise in gasoline powered vehicles. 

 The company is shutting down certain facilities in Italy and shifting them to India which will help them to offer better      

pricing for the customers. 

 Management is confident about maintaining the good revenue growth achieved in Q1CY18 for the residual three           

quarters of CY18. 

 For MCIE India, 15% of the revenue comes from exports whereas MCIE Europe is having 2-4% of the revenue from           

exports. 

 Excluding Bill Forge, Management is confident about reaching EBITDA margin of 15% in India business. 

 Ongoing Trade war is not likely to impact the company in a big way. 
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Meghmani Organics Ltd 

Key ConCall Highlights                                                                                                         

 In Pigments there was a rise in input cost which couldn’t be passed on to the customers fully. The major raw materials for this 

segment are phthalic anhydride, copper, sulfuric acid and urea.  There has been a sudden increase in copper and Sulphuric 

acid prices which resulted in rise in input costs for the segment . 

 The company is planning to enter into different product range other than  Pthalocyanine pigments for which there will be a 

different market altogether. But they have a market with the existing customer base, so they can grow very fast, because they 

have a ready network available with them.  

 Company is also planning a capex for pigments but has not disclosed its  quantum. 

 Agrochemicals will continue to do good as the company is backward integrated and the increase in raw material prices is not 

likely to impact the earnings of the company as compared to its peers.  

 The company may announce a Capex of INR100-150 Crore for agrochemicals. The Capex will start probably in Q4 of this      

financial year or Q1 of the next financial year. 

 In Basic Chemicals,  the company is expecting a margin of 35-40% in FY19 and the revenue for this segment is likely to grow 

20%.  

 EBITDA Margins from CMS and hydrogen peroxide is expected in the range of 20-22%.  

 During the year, the company has lowered the interest obligation by 22% on account of INR75 Crore debt reduction. 

 The INR221 Crore that was paid to IFC for acquiring stake of Meghmani Finechem was done through internal accruals. After 

the deal, the current short-term debt position of the company has been INR220 Crore and the long-term debt position stands 

at INR270 Crore. 

 A positive demand has been witnessed in the chlorine consumption industry  

 Maintenance Capex for this company is in the range of INR30 Crore and is expected to remain so going forward. 

 

View:  We maintained our previous price target of INR140 and recommend a “Strong Buy ” rating for this company. The outlook 

for the company remains strong for the upcoming years, backed by the aggressive expansion plans taken up by the company in 

the past few years and positive market condition. The diversified business model of the company shields the companies earnings 

from any unfavorable situation. The company has robust executional capabilities and with the increased utilization and demand 

for its products it will continue to hold a strong position in the Indian chemical industry.  

CMP (INR) :   93.30 P/E(x) :  7.13 P/B(x) :  2.73 

Market Cap (INR Cr.) :  2372.75 Face Value (INR) :  1.00 52 Week High/Low :  129.40/44.35 

Sector: Chemicals   
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  Minda Corporation Limited  

Key Concall Highlights                                                                                                       

 The management is guiding for a growth of 20% for the medium term.  

 The 390 bps YoY improvement in EBITDA margin is majorly contributed by Minda Automotive (~ 100 bps), Minda SAI (~100 

bps) and Minda KTSM (~ >100 bps).  

 The management is confident about keeping an EBITDA margin around 11%-12% in near future and improve it further go-

ing forward on back of better product mix and increasing sales of technologically advanced products.  

 Minda Furukawa for FY18 was operationally profitable but PAT went into the negative territory due to exceptional items.  

 Debt gone up majorly due to working capital requirements. Rising Finance cost is likely to smoothened out in coming few 

quarters.  

 Recent QIP worth ~INR310 crore will majorly be deployed for acquisitions, reduction of debt and working capital manage-

ment.  

 For FY18, the company has got orders worth INR4221 crore which will be executed in a span of 4-6 years.  

 Management has managed to pass the rising cost to the customers but the lag has dented the operational performance in 

a consistent rising price en-vironment.  

 Major growth comes from sensing application, wiring harness, smart keys and Exports. Exports are likely to reach INR500 

crore by FY20.  

 CapEx for FY18 stood at INR196 crore and during FY18 exposure to Maruti Suzuki has gone up significantly.  

View: Considering high value, technologically advanced products, robust order book, implementation of fleet modernization 

of CV, introduction of electric vehicles, global presence with 34 plants, technological tie ups with global automotive compo-

nent manufacturers, well diversified customer base, product portfolio and low leverage we are maintaining our target price of 

INR237. 

 

CMP (INR) :  168.45 TTM P/E(x) :  27.02 P/B(x) :   3.65 

Market Cap (INR Cr.) :  3827.56 Face Value (INR) :  2 52 Week High/Low :  229 / 98.80 

Sector : Auto Ancillary  

Research Analyst  

Debjit Maji 
Email: debjit.maji@smifs.co.in 
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Key Concall Highlights                                                                                                       

 Total AUM at the end of Q4FY18 grew by 59.2% and stands at INR1916 cr vs. 1203.7 cr (YoY). 

 Fresh slippages have decreased from INR14.2cr to INR12.7 cr on QoQ basis. The company has sold repossessed assets 

worth INR5.9 cr as compared to INR4.9 cr in the previous quarter. The NPA rolled back were same at INR8 cr as in the    

previous quarter.  

 Overall collections have been growing at INR364 cr in Q4FY18 against INR322 cr in Q3 FY18.  

 The better collections were followed by higher collection charges and incentives. The collection charges were 9.4% higher 

QoQ and 56.8% higher YoY at INR12.3 cr in Q4FY18. The collection cost as a percentage of  collection was 3.6% in Q4FY18 

and register no change from the previous quarter. The sourcing cost as a percentage of disbursements has gone down 

from 1.66% in Q3FY18 to 1.55% in Q4FY18. 

 The asset quality has improved over the previous quarter. The gross NPA as a percentage of total loans stood at 4.6% vs 

5.5% in Q3FY18 and Net NPA was at 3% vs 4% in previous quarter. Coverage ratio improved from 28.6% to 35.1% in 

Q4FY18. 

 Penetration in present states in South and West and in the new and existing areas in North and East helped growth and 

hope is for better and improved performance in FY19.New Products, new geographies and digitization seen as the way 

forward for the next few years. 

 Geographically, the NBFC has expanded more in South zone in Q4FY18. The disbursement mix in the southern region has 

increased by 26% in Q4FY18 (YoY). Moreover, the company’s disbursement growth in the North has expanded by 74%, 

West 86% and 116% in the East. Overall disbursement increased by 35% YoY.  

 Average yield in the quarter increased from 23.5% to 24.7% in Q4 and cost of funds decreased by 30 bps to 9.3%. Average 

ticket size decreased from INR53135 in Q3FY18 to INR52993 in Q4FY18. The processing fee on disbursement has increased 

from 5% to 5.2% in the current quarter. During the quarter its capital Adequacy ratio decreased from 23.2% to 21.6% 

QoQ. Company following 3M norm from current FY. 

 Emphasis on reducing NPA in current quarter, by focusing on lower buckets and ensuring less flow to later buckets it also 

adopted new methods to control NPA figures at lower costs. 

View: We believe the company is performing on expected lines with continuous growth on AUM front. The disbursements are 

growing at a healthy rate and they are able to capitalize on the network created by their own and flagship company Muthoot 

Fincorp. They are gaining market share and still there is scope for growth in the non south geography. Penetration in present 

states of South and West along with new and existing areas in North and East helped its growth and expect for better and im-

proved performance in FY19. We have coverage on the company and recommended a Target Price of INR1032 (Achieved on 

13-June-2018).  

CMP (INR) :  1029.40 TTM P/E(x) :  31.54 P/B(x) :   4.30 

Market Cap (INR Cr.) :  1693.11 Face Value (INR) :  10 52 Week High/Low :  1095 / 468 

        Muthoot Capital Services Ltd  

Sector: Finance   

Research Analyst  

Ajay Srivastava 
Email: ajay.srivastava@smifs.co.in 
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Ramkrishna Forgings Ltd 

Key Concall Highlights                                                                                                         

Sector : Capital Goods  

CMP (INR) :  759.75 TTM P/E(x) :  25.57 P/B(x) :    4.93 

Market Cap (INR Cr.) :  2426.93 Face Value (INR) :  10.00 52 Week High/Low :  891/461.75 

 Total Tonnage in 4th Quarter stood at 35812 out of which 28297 tons for Domestic and 7515 tons is for Export. The total 

tonnage for FY18 came at 12167tons v/s 82395tons last year.  

 In FY18 the company has developed lot of new products for which the content per vehicle offered by the company has   

increased.   

 About 82% is Automotive, 18% Non-Auto. I the Non-Auto segment 2% is from Oil & Gas and 5% from Railways.   

 The company is engaged in supplying components for Offshore drilling primarily for US market. The company is planning to 

increase its focus in Oil & Gas segment from current 2% share in total revenue.   

 Looking at the BS VI implementation the company has already started migrating and developing some components to be 

used after BS VI implementation.  

 Currently the company is running at 72% capacity utilization. The company has plans for further expansion about 30-40% 

from 1st Quarter FY20. The new capacity would be used for Passenger division and EV. The plan is still discussion level    

details of which would be given after 1st quarter.  

 The company has received $8m from new customers in Europe. Around $1-2m would be reflected in this fiscal year and 

rest next fiscal year.  

 The company is going to incur INR80-90cr in capex which would increase its machining capacity by 10-15%. Currently the 

machining facility is running at roughly 65-70%.  

 The company is targeting to produce 140000+ tons for the current fiscal years.  

 The company has a policy of doing 60% revenue for Domestic and 40% Export.  

 The company has target to repay INR90-92cr in this fiscal. However, for the new capex they are going to borrow similar 

debt. Hence, the debt would be similar levels.  

 The company has been supplying to Railways to its old coaches and continues to do so. Along with that, the railways is 

planning to make 12000 new German LHB coaches where the company got orders of supplying components.  

 

Research Analyst  

Anupam Goswami 
Email: Anupam.goswami@smifs.co.in 
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Raymond Ltd 

Key ConCall Highlights                                                                                                         

Full Year Performance Highlights: 

 The Company strongly recovered from the impact of two structural reforms, demonetization and the GST implementation. 

 Revenues clocked INR6025 crores, a growth of 9%. EBITDA increased by 29% to INR546 crores and EBITDA margins improved 
by 140 basis points to 9.1% . Reported PAT was INR135 crores, which is significantly higher than the last year PAT of INR26 
crores. 

 ROCE at consolidated level increased by over 200 basis points at 9.2%, excluding the investment in real estate land develop-
ment cost. 

 The robust performance of Techno series portfolio in Branded Textiles segment continued with the introduction of Techno 
Stretch and Techno Fresh products, which resulted in over 2 million meters of Techno series fabric sale, a 30% growth over 
last year. 

 The Branded Apparel portfolio has now been strengthened by entering into new categories through two new consumer seg-
ments. The Company launched new product offerings in the high growth Ethnic Wear segment & Next Look. It is being posi-
tioned as a premium, stylized, elegant offering and will be  progressively available in TRS select MBOs and LFS channels. 

 Opened 139 stores at the net level taking the total store counts to 1219 with retail space of 2.15 mn sq ft. About 75% of the 
stores opened were on franchise basis. This was led by rapid expansion of retail network in over 70 towns through 91 Mini 
TRS stores. Mini TRS is an exciting innovation of the year in the retail store format and this is an asset-light 100% franchise 
format store.  

 In B2B businesses, the Ethiopian operation is  stabilized and the Company commissioned the Greenfield linen plant at Amrava-
ti with a capacity of 4.8    million meters. The Ethiopian plant will meet the increasing global demand in U.S. and Europe in 
Garmenting business, while the Amravati plant will largely cater to a captive consumption requirement of high-quality linen 
portfolio. 

 Free cash flow for the quarter was positive at INR88 crores, led by EBITDA improvement and positive changes in working capi-
tal. Operating cash flows for the year was positive at INR519 crores; however, due to CapEx mainly on account of setting up 
our Ethiopia and Amravati plants and interest cost, the free cash flow was negative during the year at INR201 crores.  

 Gross debt stood at INR2353 crores as of March 31, 2018, versus INR2140 crores last year. And the net debt position was 
INR1894 crores as of March 31, 2018, versus INR 1682 crores last year. 

 Net debt levels increased this year mainly due to manufacturing CapEx in Ethiopia and Amravati plants. Net debt to equity 
remained stable at 1.0. The average interest cost has reduced by 50 basis points to 7.8%. 

 The net working capital days improved by 12 days from 99 days in March 2017 to 87 days in March 2018, largely due to effi-
cient working capital  management. 

 CapEx spend was INR409 crores in the year, mainly comprising of INR127 crores for Amravati, INR62 crores for Ethiopia plant 
and INR42 crores for stores renovation and rollout and the balance for regular maintenance CapEx. 

Guidance for FY19: 

 Expect economic outlook to remain positive underpinned by private  consumption and public investment. The shift from unor-
ganized to organized segment post-GST in the semi-urban and rural areas and improving consumer sentiments to be the key 
drivers for the consumption market. 

 Growth momentum to continue in the Branded Textile segment with a  continuous focus on product innovation, supported by 
service innovations in  tailoring services and the rapid retail network expansion through mini-TRS, which will continue in semi-
urban and rural areas. 

 

CMP (INR) :  987.60 TTM P/E(x) :  61.81 P/B(x) :  4.60 

Market Cap (INR Cr.) :  6,061.97 Face Value (INR) :  10 52 Week High/Low :  1153/675 

Sector :  Textiles 
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Raymond Ltd 

… Cont’d    

 In the Branded Apparel segment, there will be continued focus on strengthening the brand and the core proposition of        
becoming the complete  wardrobe solution provider along with channel expansion. It will be well-supported by recently       
introduced Khadi portfolio and building scale of the new products offerings-Ethnix and Next Look. 

 Total accessories would be 6-7% of apparel portfolio and have been growing 20-25% CAGR over the last 3 years and likely to 
grow around 5% ahead of  15-18% apparel growth. 

 In the B2B businesses, the Ethiopia and Amravati operations is expected to stabilize progressively through the year and cater 
to the increased global   garmenting demand and domestic linen fabric demand, respectively. 

 In the Auto Components segment, the growth is across all segments and hence the capacity is now planned to be enhanced 
by 3 million in ring gears and flexplates to meet the increased demand. Hence, the company will be investing INR48 crores to 
augment the capacity. This is in line with a stated strategy of enhancing value creation in the long-term. 

 The board has approved real estate development of 20 acres for residential purposes. This approval paves the way for         
Raymond to monetize the assets. The project is expected to be developed over a period of five to six years. The estimated 
project expenditure for financial year 2018-2019 will be in the range of around INR300 crores. The company has secured 
major regulatory approvals and other construction related approvals are in process. 

 Going forward, the annual CapEx is expected to be in the range of INR200 crores to INR250 crores largely driven by retail 
expansion, new stores and renovation and maintenance CapEx. INR30 crores is a spillover from Amravati and Ethiopia. 
INR48 crores will be in the new capacity addition planned for the auto business and the rest will be really maintenance 
CapEx across the plants. 

 The CapEx will be largely funded through internal approvals (around 80% of CapEx). However, Net debt level will see an      
increase because of investments in real estate projects.  

 The challenges include continuous discounting in apparel industry which will moderate margins, increase in oil prices which 
will increase the input cost. Currency fluctuations and rupee depreciation will have a positive impact on our export              
businesses. 

 Expect moderate consumer demand due to seasonality factor and low  wedding days in Q1 FY2019. This will impact the 
Suiting Textile business. However, the Branded Apparel business is expected to maintain its double-digit growth momentum. 

 At a consolidated level, mid-single-digit revenue growth is expected over previous year. The Company is expecting to main-
tain EBITDA margins.  However, due to commissioning of Ethiopia Garmenting and Amravati linen plants, the depreciation 
and   interest costs will be higher by INR11 crores as compared to last year and this will impact the profitability for quarter 
one as compared to previous year. 

 The CapEx guidance for quarter one would be around INR65 crores mainly related to the retail expansion, new stores, auto 
component, capacity expansion and the remaining for maintenance CapEx. 

Sector :  Textiles 
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Raymond Ltd 

Analyst Meet Highlights    

Business performance 

 The Company strongly recovered from short-term disruptions caused by    Demonetization & GST roll-out 

 Strong growth in Revenue & Profitability resulted from growth across all   business segments  

 In FY18: Revenue at INR6025 crore (+13%), EBITDA at INR546 crore (+29%), EBITDA Margin at 9.1% (+140 bps), Net Profit at 

INR135 crore (+428%)  

 Key drivers:  Strong growth in Flagship Branded Textile by 10%, Branded Apparel grew by 19% on robust growth across all 

power brands, Successful turnaround of T&H business and continued profitable momentum in Auto components business  

 Branded Textile: Sales at INR 2915 crore (+10%), EBITDA at INR458 crore (+19.3%), EBITDA Margin at 15.7% (+160 bps). 

EBITDA Margin grew on strong sales growth and reduction in discretionary expenses. Suiting grew by 7% on the back of 

bounce back in wholesale channel and emergence of institutional sales as strong category, whereas, B2C shirting grew by 

23% led by high     consumer demand & deeper market penetration.  

 Branded Apparel: Sales at INR1424 crore (+19%), EBITDA at INR23 crore & EBITDA Margin at 1.6% (+260 bps). Sales support-

ed by strong power brands and supported by new customer segments (Ethnix & Next Look). Higher EBITDA Margin led by 

strong sales growth and reduction in discretionary    expenses.   

 Last 4 years CAGR growth of power brands: Raymond RTW (+22%), Park   Avenue (+17%), Color Plus (+9%) & Parx (+19%)  

 Garmenting: Sales at INR691 crore (+8.2%), EBITDA at INR36 crore (-33%), EBITDA Margin at 5.2% (-320 bps). Revenue grew 

on new client acquisitions, strengthening of global manufacturing capability in Ethiopia. EBITDA& EBITDA Marin impacted on 

forex loss and initial operation costs of Ethiopia Plant. Opened offices in New York, London & Dubai and there will be contin-

ued  focus on expanding global footprint.  

 High Value Cotton Shirting: Sales at INR575 crore (+17%), EBITDA at INR59 crore (+20%), EBITDA Margin at 10.2% (+40 bps). 

Sales driven by better offtake from customers, whereas EBITDA margin improved on account of  reduction in raw material 

prices and better product mix. The Group has set up a Greenfield Linen manufacturing facility in Amravati.  

 Tools & Hardware: Sales at INR365 crore (+10%), EBITDA at INR33 crore (+365%).The turnaround strategy of building opera-

tional efficiency & product rationalization helped in significantly improving EBITDA margins.  

 Auto Components: Sales at INR218 crore (+36%), EBITDA at INR45 crore (+90%). Increased demand from PVs &CVs and in-

dustrial segments helped sales growth, whereas, EBITDA Margin expanded on better product mix and cost reduction.  

 FMCG: Revenue at INR440 crore (100% operations of FMCG business). Launched ‘One Park Avenue’. Brands to extend its 

global presence with new identity in West Asia & SAARC. The acquisition of KamaSutra brand from its JV with Ansell is in fi-

nal stage. The focus on building “KamaSutra’ brand as brand of choice in Sexual Wellness category.  

 Denim: Revenue at INR937 crore (+7%). Business faced headwinds on Rupee appreciation & high cotton prices. 

FY19 initiatives 

 Innovations to continue (Technoseries, Monza, Linen)  

 Scaling up of new customer segments (Khadi, Ethnix & Next Look)  

 MTM (Expansion of Casual, Lounge & Denim categories and scaling up of  Concierge services) 

 Tailoring (50 additional hubs to be opened by FY20) 

  

Sector :  Textiles 
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Raymond Ltd 

… Cont’d  

 Scaling of online tailoring  

 Expansion of LFS & MBOs  

 Adopt 200 clusters (10% of total Khadi clusters) to enhance Khadi quality & expand product portfolio and to be retailed via 

Raymond retail network and 7000 KVIC outlets  

 Focus on high potential, lower tier markets  

 Style Advisory services 

 Product Re-engineering (To part neutralize wool price increase by wool micron optimization, product re-engineering & pro-

cess optimization) 

Real Estate Update: 

 Board approves development of 20 acres of land at Thane for residential   purposes 

 Potential of over 3 mn sq ft of saleable area  

 To be developed over 5-6 years  

 INR300 crore estimated project expenditure (mix of debt & internal accruals) and launch expected in FY19  

 Management team in place, processes & systems are being developed  

 Plans are under finalization & pending for statutory approvals  

The Journey ahead  

 Revenue growth: FY18A:13%, FY18E:7-9%, FY19E-7-9%, FY20E-10-12% (excluding real estate project)  

 EBITDA Margin: FY18A:+140 bps, FY18E:+100-150 bps, FY19E:+80-100 bps, FY20E:+70-100 bps 

 ROCE underlying: FY18A: 9.2%, FY18E: 8-9%, FY19E: 8-9%, FY20E: 12-15%  

 Net Debt to EBITDA: FY18A: 3.5x (FY17A:4x), FY18E: Stable, FY19E: Stable, FY20E: 1.5-2.5x  

 Free Cash Flow: FY18A: -ve, FY18E: -ve, FY19E: -ve (on CapEx in Amravati, Ethiopia and Auto Components), FY20E: +ve 

(excluding real estate projects)  

 

View: With strong prospects ahead in the core businesses and turnaround performance in non-core segments, we believe 
that the Company has more potential to offer. We revised our Target price to INR1278 from INR1161 based on Q4FY18 
result analysis. 

Sector :  Textiles 

Research Analyst  

Abhishek Roy 
Email: abhishek.roy@smifs.co.in 
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Royal Orchid Hotels Ltd 

Key Concall Highlights                                                                                                         

Sector : Hospitality 

CMP (INR) :  179.50 TTM P/E(x) :  202.77 P/B(x) :    2.03 

Market Cap (INR Cr.) :  489 Face Value (INR) :  10.00 52 Week High/Low :   238.90/100.50 

 Occupancy for Royal Orchid for the whole year and Q4FY18 was at 78% and 81% respectively. Average Room Rates (ARR) 
for the company went up by 10%. 

 
 Central Bangalore asset is reporting losses, primarily because of high depreciation and maintenance as it is a old property. 

In FY18 renovations were done, a new restaurant and new machineries were installed. The management is hopeful that the 
property will come into profits by FY19. 

 
 The company on a standalone basis has earned around 63% of its revenue from room rents, 31% from food & beverages 

and banquets and 7% from other operating sources. Similarly on a consolidated basis the company has earned around 60% 
of its revenue from room rents, 31% from food and beverages while 9% from other operating sources. 

 
 The management expects ARR to increase by 10% in FY19. They have also mentioned that on the corporate front, they 

have successfully negotiated with all the corporate clients and got the rates hiked in the contracts. 
 
 The management is focusing on controlling cost. They will certainly focus on the employee cost as it’s the major cost for 

any player in the sector. The company also follows several employee retention policies.  
 
 The issues related to the Mumbai land parcel is expected to get solved soon. May be in June’18 the final call on the land 

will be made public. 
 
 In FY18 the Loyalty Member base has went up to 1,74,086 from 1,33,055 in FY17, an increase of around 31%. 
 
View: Several macro and micro factors compel us to believe a good visibility of growth in the hospitality sector . Asset light 
business model, rapid expansion of properties, favorable taxation structure under GST, turnaround in business operations   
combined with lower operational and finance expenses is a boost to the company. Ever increasing foreign tourist arrival and 
robust air passenger traffic bodes well for the industry. We have a coverage on the Company and maintain a target price of 
INR275.  

Research Analyst  

Sarthak Mukherjee 
Email: sarthak.mukherjee@smifs.co.in 
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Steel Authority of India Limited 

Key Concall Highlights                                                                                                         

Sector :  Iron & Steel  

CMP (INR) :  87.90 TTM P/E(x) :   NA P/B(x) :     0.98 

Market Cap (INR Cr.) :  36266 Face Value (INR) :  10.00 52 Week High/Low :  101.45/52.85 

Production Highlights: 

The Management said that the 2 unplanned shutdowns caused production lag behind targets. SAIL produced saleable steel of 

3.61 million MT in Q4, much lesser than earlier guidance of 4.4 million MT. However, the Chairman said that events were      

one-offs and won’t affect in Q1 FY18 quarter performance. 

The Management provided production guidance for FY19 of 18 million MT (at least 17 million MT at base case). 

The Capex for FY19 provided stood at INR4000 Cr. The Company stated that most of the expansions plans were at finishing 

stages and they would be able to produce around 21 million MT of Crude Steel (almost 20 million MT of Saleable Steel) by the 

end of next 2 years. 

 

Debt Guidance: 

The Company’s Net Debt stood at INR45409 Cr at the end of March 2018. The Company claims to bring it down by another 

INR3000 Cr by the end of FY19 on the back of robust demand in domestic economy. 

 

Cost Guidance: 

The Cost of Inputs to remain in control as the Company has integrated facilities and supplies. However, the coking coal imports 

may have some effect. If the prices of imported coking coal falls further, the prices will reduce for all steel maker including SAIL 

and will reflect a quarter later as the consumption cycle moves. 

Employee Cost to remain between INR7000-7500 Cr for FY19 as the Management says they are bound by Government        

mandates for wage structuring of non-executives. 

 

Production & Financial: 

The EBITDA per tonne for SAIL remained at INR8000 per tonne. However, the Management pitched for a further increase of 

another 2000 Rs to EBITDA per tonne figures through ramping up of expanded capacities, reducing costs and sustained higher 

prices on healthy demand. 

SAIL also has been demanded by Railways to provide for 15 lakh tonnes of rail steel. However, SAIL would be able to provide 

upto 12 lakh tonnes for the current year. This will allow private steel maker JSPL (only other rail steel maker) to feed the       

balance requirement. 

Research Analyst  

Anmol Das 
Email: anmol.das@smifs.co.in 
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Schaeffler India Limited 

Key Concall Highlights                                                                                                         

Sector : Bearings  

CMP (INR)   :  5396.50 TTM P/E(x) :  36.37 P/B(x) :  5.09 

Market Cap (INR Cr.) :  8967 FV (INR) :  10.00 52 Week High/Low :  5960  / 4136.05 

 On a standalone basis, Schaeffler India’s 81% of the sales comes from Industrial segment whereas the residual 19% 
comes from Automotive segment. On the other hand, the proposed amalgamated entity is having 57% of the sales 
coming from Automotive segment and the rest 43% comes from Industrial segment. 

 
 Strong growth of 13% on YoY basis in the adjusted operational revenue is majorly driven by growth in  Industrial 

(14.4%) and Automotive OE (26.5%). 
 
 Industrial segment is the major contributor in the Exports volume. Momentum in this segment is likely to continue on 

the back of the rising global economic activity which will boost its distribution business.  
 
  Unfavorable sales mix is behind the reduction in gross margin but the management is confident about improving it 

going forward through better sales volume in domestic market and mitigation of rising input costs via systematic price 
hikes of the products. 

 
 Volatility in gross margin is mainly due to the fluctuations in commodity prices and some part of the volatility comes 

from separate accounting treatment of Forex gains/losses.  
 
 INA Bearings India Private Limited’s business majorly depends on the Automotive business which generates 75% of its 

revenue. 
 
 The focus of the company is on localization and it wants to produce all the necessary products required by Indian 

OEMs in India. Due to this reduction in % of Traded products in the sales mix is likely to come going forward. 
 
 The management has guided for a CapEx of EUR40 million every year for coming two years which will majorly be used 

for capacity expansion and R&D. Out of this EUR20 million will be used in Schaeffler India and the rest will be used in 
INA Bearings as well as LuK India.  

 
 Management is expecting major EV disruption to come by 2030, when 15-20% of the vehicles likely to be electric and 

till then the use of Internal Combustion Engine (ICE) and its ancillary products will continue to go up. 
 
 The capacity utilization for Large Size Bearings stood at 60% level majorly due to the softness in the wind-power 

sector owing to policy related fluctuations. 
 
 Management is expecting completion of the merger by Q3CY18 and is confident about realizing all the synergies 

that they have mentioned earlier.  

Research Analyst  

Debjit Maji 
Email: debjit.maji@smifs.co.in 
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Sharda Cropchem Ltd 

Key ConCall Highlights                                                                                                         

 Total number of registrations as of March-18 stood at 2157 as compared to 2174 as of March-17 and 2133 as of Dec-17.  
Total Registrations in this Quarter was 25, EU:-12, NAFTA: +12, LATM: +24, ROW: +1.  

 Company has 978 registrations in pipeline across geographies. Region wise Total Registrations: EU:1049, NAFTA: 1091, 
LATM: 704, ROW: 213 and pipeline registration region wise is : EU 625 ( Best margin, professional, less stringent rules), 
NAFTA: 112 LATM: 119,ROW: 122 

 Region-wise volume numbers for the quarter (Kg/Lts): EU: 4489813, NAFTA: 3842549, LATAM: 798160, ROW: 2919836.   
Volume-wise there was an increase of 1800 tons.  

 Revenue contribution from top 10 molecules decreased from 52.7% in FY17 to 50% in FY18. Four new molecules have      
entered into top 10 lists in FY18.  

 Revenue share of agrochemicals increased to 86.9% this year as compared to 85.7% last year. But for the last quarter the 
revenue from agrochemicals dipped from 91.8% to 90.9%. 

 In Agrochemicals, the revenue contribution from formulations decreased from 90.6% to 86.9% in FY18. 

 Product-wise, share of herbicides in the revenue increased to 54%in FY18 from 49% in FY17.While the share of revenue for 
fungicides and insecticides decreased from 29% to 26% for fungicides and 23% to 20% in Insecticides. 

 The net working capital days increased to 101 in FY18 from 77 in FY17. They are building up inventories because the price 
situation in China is currently dicey. To meet the customer demands they are building up inventories for the next two     
quarters. Inventory is getting piled up in EU and NAFTA region. 

 The gross margins and EBITDA margins are expected to go up due to reduction of raw material prices and a better product 
mix (they would be dealing with higher margin products going forward). Region-wise gross margins in FY17 was EU: 43%, 
NAFTA: 30%, LATM: 30%, and ROW: 29% This Year it was 45%, 25%, 20%, 22% respectively. Margins will be better than this 
quarter going forward. Gross margin 32-37% for the next 2 years. EBITDA margin: 19-23% for the next 2 Years 

 The Debt of the company increased for the increase in working capitals. The money is coming from promoters and not from 
banks. The rate of Interest is around 10%. The company is always cash rich so they are funding the debt from Banks. This is a 
temporary requirement and the borrowings will go away by December this year i.e. in the 3rd quarter.  

 One Product in the top 10 list may get banned in EU. However, no new molecule is about to come up. Since the company is 
not into manufacturing and if a particular molecule gets banned then compared to its peers for Sharda the loss will be less. 

 The prices of raw materials from China are likely to go down. The factories which were closed started manufacturing, others 
restrictions has become less stringent. The prices are not going to come below the prices at which the inventories were 
bought. 

 The gross margin in US declined as the level of competition is very high in US. But in US, they are getting new registration 
every quarter. 

 Actual Outflow of Tax: 80 Crores for full year of FY18 

 For FY18 Capex was: 210 Crores. Capex guidance going forward would be in the same range with 20 Crores plus or minus. 
Capex is in getting registrations and renewal of expired registrations.  In EU registration renewal expenses is going to be 
higher this year. 

 

 

CMP (INR) :   397.15 P/E(x) :   18.78 P/B(x) :   3.16 

Market Cap (INR Cr.) :  3583.11 Face Value (INR) :   10.00 52 Week High/Low :   510.40/360.00 

Sector :  Trading 

Research Analyst  

Mononita Mitra 
Email: m.mitra@smifs.com 
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Tata Chemicals Ltd.   

Key Concall Highlights                                                                                                         

Sector: Chemicals  

CMP (INR) :  741.20 P/E(x) :   9.31 P/B(x) :     1.37 

Market Cap (INR Cr.) :  18882.54 Face Value (INR) :  10.00 52 Week High/Low :  786.95/558.00 

 India chemical business during the period under review delivered steady operating performance, sodium bicarbonate      

recorded highest ever production and sales, despite the challenge in terms of increasing energy costs. Tata Salt recorded 

highest ever production and sales volumes. Other products impacted due to lower volume. They have completed the trans-

fer of assets to Yara India and as on date, we've recognized the pre-tax profit of INR1,279 odd Crores. The transfer of assets 

to phosphatic fertilizer to Indorama is progressing well.  

 In the specialty chemical front, they have signed business transfer agreement, with Allied Silica Limited for acquisition of its 

manufacturing facility in Tamil Nadu. They expect the plant to start commercial production anytime during second half of 

this year provided the transaction gets completed during the current quarter. 

 They have launched new products under the platform of pulses, this is value-added products. The topline from consumer 

business barring salt would be INR100 Crore this year as against INR350 Crore last year. There has been a drop because of 

mainly pulse's prices have dropped and, they have dropped the volumes in pulses. Pulse price has almost dropped by al-

most half. In Pulses there was a complete shift in strategy. The company has shifted from long supply chain to short supply 

chain. This has played positively in terms of margin but impacted the revenue growth numbers. It will certainly do good 

going forward. 

 The investment in a new manufacturing facility at Nellore near Chennai is progressing well. They expect the plant to be 

ready in about 15 months  time. It's a plant which has been set up to highest FDA standards to cater to pharmaceutical and 

pediatric market segments in addition to catering to various other market segments across the board, which is for human 

as well as for some special veterinary solution 

 Tata Chemicals North America (TCNA) continue to perform better on the back of improved production and sales volumes, 

along with better utilization and efficiency. There was a sharp increase in other expenses this quarter. In US operations, 

there were some one-off expenses. There were some shutdowns in US operations and they are probably building up some 

stores expenses to take out the shutdown and the total expense for the same were probably an extra $4 million. 

 Tata Chemicals Europe (TCE) performance back on track after one off impact in Q1 i.e. Lostock fire incidence impacting 

overall profitability. For the year however, UK business was subdued due to lower production and sales volumes 

 Tata Chemicals Magadi (TCML) operation on track with higher sales volumes, better operational efficiency and sales realisa-

tion. The performance of Kenyan business was as per expectations with higher sales volume, better operational efficiency 

and realization. Kenya business continues to focus on improving and maintaining its quality and operational efficiency. 

 Rallis continues to deliver with higher volumes despite aggressive market conditions. Metahelix performed better with 

higher volumes. Since the energy cost has gone up, there has been one price increase of INR400 taken in the month of May 

of the current year for inorganic chemicals. 

 The capacity utilization in most of their plants is close to 100%. The company is mainly focusing on specialty and consumer 

business now. The consumer business is not very capital intensive. However, specialty business has capital needs and they 

are keeping this to look at options and opportunities, which both maybe internal as well as external.  

Research Analyst  
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Tata Steel Ltd. 

Key Concall Highlights                                                                                                         

Sector :  Iron & Steel  

CMP (INR) :  567.60 P/E(x) :   5.09 P/B(x) :     1.15 

Market Cap (INR Cr.) :  68333 Face Value (INR) :  10.00 52 Week High/Low :  748.10/471.00 

Tata Steel reported a strong Q4 FY18 consolidated sales of INR35737 Cr against last year's INR34833 Cr. The EBITDA stood at 

INR6579 Cr against last year's INR6982 Cr. The Net Profit for Q4 FY18 came at INR14688 Cr, over last year's Q4 FY17 loss of 

INR1168 Cr. 

For the full year, the consolidated annual sales stood at INR133016 Cr, up by 13% over last year's INR117420 Cr. They reported 

an EBITDA of INR22045 Cr against last year's INR17025 Cr. The Net Consolidated Profit for FY18 came at INR17763 Cr against 

last year's loss of INR4169 Cr. However, the Net Profit included a one-time Exceptional Gain on sell of some non-core European 

business assets. 

Capex Plans: 

Bhushan Steel Acquisition: INR35200 Cr of expense on the Acquisition of Bhushan Steel Plant for 72% shareholding. The        

expenditure will go separately into both equity funding and debt. 

The Management said that Bhushan Steel Plant will require only minor capital expenses for sustenance and ramp-up/

debottlenecking for desire output. 

Kalinganagar Plant Expansion: The Kalinganagar Plant ia ramped up by now for optimum utilization of 3 MTPA started last year. 

The next 5 MTPA capacity expansion plan with an expense of INR23500 Cr, has commenced. This will include INR16500 Cr ex-

pense upto HRC stage and balance will be used in raw materials and 2.2 MT CR mill.  

Note that the Kalinganagar Plant is mainly for the Flat Steel Products (specially Automotive). The growth from Automotive sec-

tor has increased by 22% during FY18. 

Production Guidance: 

Increase in Steel Output through the Acquisition of Bhushan Steel. Since the Kalinganagar Project is expected to be completed 

in next 48 months, the Management wants to fill the desired production  from the facilities of Bhushan Steel. The Management 

is confident of being able to ramp-up the production of Bhushan Steel within the next 2 Years. 

Tata Steel Europe: The 50:50 JV with Steel business of Thyssenkrupp is expected to be signed by 1QFY19. 

Financial Highlights: 

The Net Consolidated Debt stood at INR68215 Cr. The Gross Debt increased to INR92147 Cr from last year’s INR83014 Cr. 

Production Highlights: 

Crude Steel Production increased to 25.4 MT from last year's 24.52 MT. The Sales Volume also increased to 25.27 MT from    

previous year’s 23.88 MT. 

In the Flat Steel Products segment catering to Automotive sector, the growth came highest from Auto sector, increasing to 22% 

increase Y-o-Y. 

Peer Comparison: 

JSW Steel’s EBITDA/tonne stood at INR9092 per tonne, while for Tata Steel it stood at INR8725 per tonne for FY18. 

Research Analyst  
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Thermax Ltd. 

Key Concall Highlights                                                                                                         

Sector : Capital Goods   

CMP (INR) :  1134.25 TTM P/E(x) :  57.79 P/B(x) :    4.94 

Market Cap (INR Cr.) :  13413.42 Face Value (INR) :  2.00 52 Week High/Low :   1375.00/835.05 

 Revenue to the extent of INR200 crore was impacted due to issues related to e-way bills and certain internal   issues. 
 

 Margins were impacted due to losses in Danstocker Business and its Chinese subsidiaries as the company provided four 
litigations there. The Chinese operations has been facing challenges but company will continue with it for manufacturing 
base only. Danstocker reported loss in FY18 due to cost overrun and is expected to improve in FY19. 

 

 The management has decided to acquire Babcock & Wilcox’s 49 percent stake in the joint-venture for manufacturing sub-
critical and supercritical boilers. The transaction will provide Thermax access to the manufacturing   facility of TBWES and 
also to a wider range of B&W technologies. The parties are working towards a definitive agreement to conclude the trans-
action.  

 

 Going ahead, management is confident about Oil & Gas, Steel, Cement and Consumption sector to contribute to order in-
flows. 

 

 Dahej Facility is expected to reach its peak utilization  by H1FY19 and its phase 2 for additional 8000 cubic meters will be 
completed by Q1FY20.  Capex of around USD16 million is completed and rest would be completed in  coming year. The 
manufacturing facility at Sri city, Andhra Pradesh is nearing completion 

 

 Management is also expecting capacity addition  in Aluminium, copper and fertilizer sectors. In Q4, Thermax   concluded 
two major orders in the fertiliser sector for setting up captive cogeneration plants on an EPC basis.  

 

  The Company has recommended a dividend of INR6 per equity share of INR2 for FY18. 
 

 The order intake for the group stood at INR1600 crore, up by 36% during the quarter and INR6380 crore, up 45% for the full 
year. The group backlog grew 43% to INR5690 crore. In the standalone business, the order intake stood at INR1470 crore, 
up by 44% while for full year at INR 5700 crore up by 49% with the order backlog at INR5300 crore, up by 46% YoY.  

 
 
View:  With the help of its new capacities, company is well positioned to benefit from domestic and global demand recovery 
and expected to generate positive cash flow in future. Its presence in areas like clean and green technology gives traction for 
the long term outlook. With the significant capex coming over, the Company is looking at significant growth in its businesses 
along with improving profitability.  
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TIL Ltd 

Key Concall Highlights                                                                                                         

Sector : Capital Goods   

CMP (INR) :  383.95 P/E(x) :  50.81    P/B(x) :    1.28 

Market Cap (INR Cr.) :  385.11 Face Value (INR) :  10.00   52 Week High/Low :   686.35/363.65 

 TIL had a good FY18. The revenue reached 400 crores from 344 crores. The company could not book revenue of 32-40crores be-

cause of some delay in dispatch and capacity constraint. Had it been done profit would have been 14 crores higher. These orders 

would be dispatched by Q1 and Q2. 

 The company had participated in in Exxcon where they had a onetime expense of 1.2 crores which would not occur in future. In 

that exhibition TIL has showcased 3 of its new launches. 

 Among all segments Road construction segments looks very promising. The company is witnessing a lot traction in order inflows 

in that area. However, the company is facing stiff competition in this area from players from China as well as domestic. Customer 

support segment has done really well. The revenue from this has come to INR70crores and the company plans to take it to 

INR100 cr in next year. 

 The company is targeting of achieving INR500crore revenue and INR20-22 crore profit. 

 The company has repaid Long term loan of SBI as on 31/3/18 of INR15cr. However, the company plans to go for another term 

loan for their Kharagpur facility. The amount hasn’t been finalized yet. 

 The company is planning to sell off its ‘Sai Baba’ land by sometime in June or July. 

 Revenue          FY18    Q4    

Customer segment :   INR70cr  INR17cr 

Material Handling :   INR246cr INR72cr 

Equipment & PS :   INR84cr  INR17cr 

Due to transaction between Holding and Subsidiary the consolidated revenue and profit has been set off and that is why consoli-

dated revenue is lower than standalone. 

 The company is also looking to optimize its high inventory levels due which WC is blocked. As now the company has already re-

duced a significant amount and its target to keep the levels somewhere between INR150-16cr. 

 Due to Freeze in their Buyer’s Credit account, the company had to restore to short term borrowings.  

 As of 31/3/18 Orders pending is at INR63cr. The managements expect to have similar revenue target in Q1FY19 as of Q4FY18 i.e 

around INR125 cr. The Kharagpur plant is likely to start production in July19. 

 In the Hotmix Asphalt plant- the company has changed its strategy and manufacturing lower version of the planned model, 

named “NOMAD”. The 1st model is expected to be launched by july this year. This model also has some ready customers. 

 On the Concor order side, the technical bid will close in a fortnight and then the price bid will start.  Somewhere around July the 
bid will freeze and results will be out. The order is for 49 Reachstackers. However, the management believes there is capacity 
constraint to mfg such huge order and they would need serious strategy to execute if they win the bid. 
 

 The company EBITDA margin is at 12.5%. The management expects this to stay at around these levels. Earlier the management 
mentioned the EBITDA margin to expand but due to competiveness the management is keeping the expectations at the same 
level. 

 The company is expecting atleast INR70-80 crores from Reachstacker, INR90cr Road equipment
(45-50 Nos.) and 150 Nos. from Crane business Research Analyst  

Anupam Goswami 
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Titagarh Wagons 
Sector : Capital Goods 

Key Concall Highlights                                                                                                         

 The overall turnover for the quarter and year ended 31st March 2018 was impacted mainly due to delay in release of bulk 
orders by Indian Railways due to which Company could not utilize its capacity for wagon manufacturing for major part of 
the year. However, the bulk order for 1147 wagons worth INR270 crores has been received on 28th December, 2017,    
execution of which has started from the first quarter of FY18-19.  

 The order book for the Indian operations stood at INR1165 crore as against INR654 crore in the previous year. The order 
book for the overseas subsidiaries stood at INR1345 crore against INR1590 crore as at the end of previous year. Thus the 
consolidated order book stood at INR2510 crore as compared to INR2245 crore in the previous year. 

 TWL has successfully launched its first ship for the Indian Navy before time and is privileged to be a significant part of the 
Make in India campaign. The construction work of the remaining three ships from Indian Navy and National Institute of 
Ocean Technology (NIOT) is progressing satisfactorily and is ahead of the schedule.  

 The last Quarter and the FY18 has been difficult year for European Operation. While Titagarh Firema (Italy) saw impact of 
issues mainly arising out of legacy contracts and resultant extraordinary losses, Titagarh AFR (france) had some technical 
problems with the bogies and a couple of onerous contracts which adversely impacted the operations during the year.  

 The steps to bring back European operation to normalcy have been taken and the company expects that the situation will 
show improvement in FY19. The order book of Titagarh Italy is Euro 138 million and Titagarh france is Euro 24 million. 

 The Indian operations suffered on account of subdued orders which has changed in the last few months.  

 Cimmco’s Revenue from operations increased to INR32 crores from INR16 crores in the previous quarter and INR135 
crores from INR128 crores in the financial year.  During the year, there was delay in release of bulk orders by Indian Rail-
ways due to which Cimmco did not have wagon orders for major part of the year. However, the bulk order for 1191      
wagons worth INR286 crores has been received on 28th Dec 2017, execution of which has started from the first quarter of 
FY18-19.  

 Cimmco is L1 in a contract for supply of BTPGLN wagons to Bharat Petroleum Corporation Limited. The approximate value 
of the tender is INR90 crores.  

 In Specialised Equipments and Bridges the company has an order from Nepal government for INR60 crore which is likely to 
be executed in FY19. 

 The current market share of the company stands at 24%-25%, and the management expects an even higher market share 
in the coming year in line with the capacity and competitiveness. 

 Cimmco is L1 in a contract for supply of BTPGLN wagons to Bharat Petroleum Corporation Limited. The approximate value 
of the tender is INR90 crores. 

CMP (INR) :  97.25 TTM P/E(x) :  400.39 P/B(x) :  1.31 

Market Cap (INR Cr.) :  1167.13 Face Value (INR) :  2.00 52 Week High/Low :  189.50/93.10 

Research Analyst  
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Ultratech Cement Ltd 

Key Concall Highlights                                                                                                         

Sector : Cement  

CMP (INR) :  3768.25 TTM P/E(x) :  46.94    P/B(x) :    3.95 

Market Cap (INR Cr.) :  104304.44 Face Value (INR) :  10.00   52 Week High/Low :  4594/3629.80 

 The Capacity of Century for cement is 13.4MTPA and for clinker is 8.5MTPA. 

 Ultratech is targeting to capture more market share in the eastern zone. 

 The plants of Century are very close to existing Ultratech plants. 

 Century: EBITDA per ton for Q4 was at 360/tn and for full year it is 534/tn. However, it is lower than existing EBITDA /tn. 

EBITDA margin of Century is 12.5% while of Ultratech is 20%.  With the deal value the multiple is coming at 17x. 

 Ultratech is going to spend around INR500crore in a span of 3 years to improve the facilities of Century plants. One of the 

plant of Century is of 44 years old. 

 Ultratech desires to take 6-9months for brand transition and it is also hopeful to get CCI approval. 

 In the Jan-March quarter the full transaction is expected to get completed. 

 One of the plant of Century on Manikgarh is undergoing efficiency revamp and is expected to increase the capacity to 

1.2MT. However, the management in Ultratech finds no added benefit as there is a clinker shortage in that plant. 

 There are a lot of cost synergies that could be done in Century like in marketing cost, operation efficiency in seed consump-

tion, reduction of overhead ect 

 Currently, there is a price difference of 10-15 per bag between Century and Ultratech. This can be expected to shrink as 

price would be increased once full upgradation is achieved. 

 In the east the lead distance to eastern market would be reduced for Ultratech due to Sonar Bangla plant of Century in WB. 

However, on a Pan India Basis the 2MTPA is very small hence no such benefit would be there. 

 Royalty would be INR64/ton and some other expense of 36 would be extra cost for Century Assets. 

 Ultratech management is targeting to improve the EBITDA/tn of Century from current 500 to 900 in less than a year time. 

 The capacity utilization of Century plant is at 64%. The average life of all limestone mines is 37 years. Hence raw materials 

are available in plenty. 

 None of Century plants has WHRS. So a large opportunity is there to set up WHRS. At Ultratech the cost of setting up one 

MW of WHRS is 9-10 crores. 

 The net block of Century cement plants is around 2400 crores. 

 The realization of century cement was up significantly last year from INR4038 to INR4550.  
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Vedanta Limited 

Key Concall Highlights                                                                                                         

Sector : Resources  

CMP (INR) :  243.10 P/E(x) :   8.74 P/B(x) :     1.42 

Market Cap (INR Cr.) :  90365 Face Value (INR) :  1.00 52 Week High/Low :  355.70/230.20 

 The Company stated they maintain their Production guidance for the year and ahead: 

 On track to achieve 1.2 million mt at Zinc India as well as updated that the Gamsberg Project will be operational by 

mid 2018. The company reiterated that they are moving on track for planned expansion of their Zinc capacity to 2 

million ton and Silver to 32 million ounces 

 The Company has got additional 3 million ton capacity allocated for Iron Ore in Goa. On the other hand, Supreme 

Court has removed the capping of Iron ore mining in Karnataka and they are waiting for the company-wise alloca-

tion 

 The Company has awarded EPC contract for the Off-shore Oil field expansion to take the capacity to 270-300K 

boepd. The Company also maintained that they are eyeing an Oil capacity of 500K boepd by 2020 

 The contract for expansion of Copper smelter is on way for the 400Kt. The expansion of the capacity of Copper 

smelter will take their capacity to 800K tonnes (double from now) 

 The Management stated that they have been able to reduce their Gross debt by INR11500 Cr over last 9 months. The Man-

agement also stated that their ratings have been upgraded to Positive by CRISIL in Oct 2017. The Management also cited 

the improvement in EBITDA both sequentially and Y-o-Y can be accredited to higher realizations due to higher commodity 

prices. 

 The Company expects oil production from Rajasthan to increase by 9% to 165Kboepd and the minor offshore production to 

go in line with on-shore increment. The company wants to expand their production to 300K boepd by  FY2019 and have 

awarded EPC contract for the development of the same. 

 The Management expects the Zinc-Lead production to go up to 1.2million ton for FY2018 while their cost of production is 

expected to increase slightly on average to USD1500/t from USD1450-70/t. The Company states that their Gamsberg pro-

ject for addition of 250Kt to existing capacity will also be operational by mid CY2018 and they are working on adding Zinc 

capacity to 2 Mtpa by 2020. 

 Aluminium Production is expected to be in line with past quarter up to 1.5-1.6 Mtpa while Alumina production is expected 

to increase by further 8-10% to 1.3 Mtpa. The Company also stated that they are working with Odisha Government for 

more Bauxite mines allocation. 

 The Company stated that they aspire to achieve full allocation production of Iron Ore for FY19 up to 7.8 Mt for the fiscal 

year from Goa and Karnataka. The rise in Iron Ore prices in recent times will add to their benefits. They have been allocated 

a further 3 million ton Iron Ore capacity in Goa. 

 They are also in the final stages of capacity enhancement of Copper Smelter by another 400Kt which will double their ex-

isting capacity to 800K ton. They have awarded the contract for smelter to EPC contractor. 

View: We believe the company’s performance is much better than their peers as the Company has improved their operational 
efficiency as well as are expanding their capacity in every segment. The present higher price levels of commodities and rising 
crude prices will also add up to their benefits. We have coverage on the company and maintain our Target Price for FY19 at 
INR402. 
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V-Mart Retail Ltd 

Key ConCall Highlights                                                                                                         

 Revenue increased by 18% to INR297.4 crore vs INR251.9 crore last year 

 EBITDA increased by 54.9% to INR23 crore vs INR14.9 crore 

 PAT increased by 147% to INR15.9 crore vs INR6.4 crore last year 

 EBITDA margin improved by 184 bps to 7.76%, whereas, PAT margin improved by 280 bps to 5.36% during the period 

 SSSG grew by 7% for the quarter on a high base of 34% last year 

 Opened 31 stores and closed 1 in Orissa in FY18 

 37 stores continued to run as composite stores 

 Contribution from FMCG came down to 6% against 7% last year 

 3% overall increment on per square feet sale 

 Average bill size increased by 5% to INR750 vs INR713 last year 

 Private label share is almost over 50% 

 The conversion rate came down to 57% vs 59.6% on the demonetization impact. The company witnessed huge increase in 

footfalls because of the smart ATMs and other offers running that time. 

 The technology intervention at the warehouse, the supply chain improvements and better control at the store level resulted 

in reduction in shrinkage to 1.3% vs 1.45% last year 

 Recruited Mr. Samir Misra (Ex-Pantaloons) as COO of the company 

 Signed Ayushmann Khurana and Bhumi Pednekar as the brand ambassador 

 Have been rated as the world's best performing departmental stores by  Bloomberg 

 Have been included in MSCI Index 

 

View:  By opening up stores beyond Metro and Tier-1 cities, V-Mart has a first mover advantage in the untapped markets. Focus-
ing on “Price Less fashion” gives the company an extra egde over its peers. We believe that the company has a huge potential to 
grow in the upcoming years. We maintained our target price of INR2554 in our Q4 FY18 result analysis. 

CMP (INR) :  2,387.80 TTM P/E(x) :  55.69 P/B(x) :  12.51 

Market Cap (INR Cr.) :  4,327.53 Face Value (INR) :  10 52 Week High/Low :  2516/1015.05 

Sector :  Retail 
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